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This  week  yet  another  needle  exchange  scheme  has  been 
launched  involving  pharmacists  (p72).  The  last  accurate  data 
on  the  number  of  pharmacies  involved  in  England  and  Wales 
dates  back  to  a  survey  conducted  by  the  Pharmaceutical 
Services  Negotiating  Committee  in  1990,  when  34  of  the  98 
local  pharmaceutical  committees  questionned  were 
participating  in  either  funded  or  unfunded  schemes.  PSNC 
estimated  1,000  pharmacies  were  likely  to  join  the  ill-fated 
Government  sponsored  scheme  that  it  turned  down  last 
October  (C&D  October  26),  based  on  ten  pharmacies  per 
family  health  services  authority. 

Despite  the  breakdown  in  PSNC/DoH  negotiations,  FHSA 
enthusiasm  for  involving  pharmacists  at  "street  level" 
continues  unabated  (November  23,  p875  and  December  7, 
p931).  Some  FHSAs  employ  full-time  AIDS  counsellors 
operating  out  of  dedicated  premises,  possibly  running  a  drug 
abuse  clinic,  but  whatever  services  are  available,  they  are  often 
too  geographically  dispersed  to  be  effective.  Hence  the  need 
tor  community  pharmacist  involvement. 

Where  schemes  are  organised  formally  pharmacists  seem 
to  come  forward  in  sufficient  numbers  to  make  them  viable. 
Any  reticence  usually  relates  to  the  worry  of  close  association 
with  addicts  perceived  as  "undesirables".  Pharmacists  are 


concerned  that  customers  could  be  put  off,  or  that  they  might 
be  broken  into  by  drug  users  who  have  "cased"  the  pharmacy. 
In  practice  few  problems  are  encountered.  Provided  a  regular, 
publicised,  quiet  time  is  set  aside  on  a  weekly  basis  for  addicts 
to  exchange  needles  with  a  trained,  and  hopefully  familiar 
pharmacist,  then  a  personal  need  can  be  met  and  a  potential 
danger  to  the  community  averted.  Some  kits  contain  condoms 
as  well  as  needles,  syringes,  sharps  containers,  and  leaflets  so 
pharmacists  can  also  find  themselves  advising  on  safe  sex. 

Both  the  Royal  Pharmaceutical  Society  and  the  National 
Pharmaceutical  Association  have  produced  guidelines  for 
pharmacists  wishing  to  become  involved  in  needle  exchange. 
While  most  pharmacists  will  not  wish  to  proceed  outside  an 
FHSA-type  scheme  the  means  to  do  so  are  there.  NPA 
members  participating  in  approved  schemes  are  covered  by 
Chemists'  Defence  Association  insurance  for  third  party 
claims  by  the  public,  and  by  employers'  liability  insurance  for 
staff.  There  is  little  doubt  that  active  co-operation  in  needle 
exchange  schemes  enhances  pharmacy's  credibility  among 
other  health  professionals  and  the  public.  Let  us  hope  that 
PSNC  and  the  Government  can  resolve  their  differences  so 
that  national  standards  for  needle  exchange  can  be  introduced 
along  with  a  uniform  and  fair  system  of  payment. 


Chemist  &  Druggist  1 8  JANUARY  1 992 


7\ 


Four  tier  exchange 
scheme  in  Wales 


A  four  tier  campaign,  hailed  as  "the 
most  comprehensive  pharmacy- 
based  needle  exchange  scheme  in 
Wales",  has  been  launched  in 
Mid-Glamorgan. 

Of  the  140-plus  community 
pharmacies  in  the  county,  30  are 
providing  a  full  needle  exchange 
scheme,  free  of  charge.  These 
pharmacists,  who  have  received 
training,  are  displaying  a  bright 
yellow  logo  showing  two  needle  and 
syringe  sets  pointing  in  opposite 
directions  in  their  shop  windows. 

Other  pharmacies  are  involved 
in  the  scheme  to  varying  degrees. 
Some  are  providing  just  information 
and  advice,  others  sell  needles  and 
syringes,  while  a  third  group  sell 
needles  and  syringes  and  provide  a 
disposal  service.  All  are 
participating  on  a  voluntary  basis. 

The  scheme  was  devised 
following  collaboration  between 
Mid-Glamorgan's  AIDS  Co- 
ordinating Team,  Drug  Advisory 
Committee,  Local  Pharmaceutical 
Committee  and  the  Welsh  School  of 
Pharmacy.  It  will  receive  £20,000 
from  the  Welsh  Office  towards  the 
cost  of  collecting  and  disposing  of 
the  returned  needles  and  syringes. 

Clive  Jones,  chief  administrative 
pharmaceutical  officer  and 
chairman  of  the  working  party,  says 
the  scheme  is  aimed  at  providing  a 
user-friendly  service  with  no  pre- 
conditions. He  describes  it  as  a 
"drop-in  scheme"  with  the  benefits 
of  anonymity  and  discretion. 

"We  believe  this  to  be  an 
important  public  health  measure 
that  will  reduce  the  risk  of 
accidental  spread  of  HIV  and  other 
infectious  diseases  in  the 
community." 

As  Mid-Glamorgan  is  a  large 
urban  health  authority,  needle 
exchange  centres  run  only  in 
community  drug  team  clinics  are 
not  sufficient,  he  says.  There  was 
evidence  that  misusers  are  reluctant 
to  travel  more  than  two  miles  to 
exchange  needles.  As  such  a 
community  pharmacy-based  service 
is  preferred. 

The  scheme,  launched  on 
January  13,  received  coverage  on 
both  television  and  radio.  A  poster 
advising  drug  misusers  about  the 
scheme  is  being  displayed  in 
locations  including  casualty 
departments,  police  stations  and 
drug  clinics.  This  links  in  with  the 
logo  displayed  in  participating 
pharmacy  windows. 

Peter  Jenkins,  LPC  chairman, 
says:  "Community  pharmacists  are 
anxious  to  play  a  purposeful  role  in 
the  national  fight  against  HIV. 
Providing  safe  disposal  facilities  for 
contaminated  needles  and  syringes 
is  central  to  this  campaign  which 
will  benefit  the  whole  community." 

Setting  up  the  Mid-Glamorgan 
scheme  has  also  highlighted 


another  problem  linked  to  needle 
exchange,  that  of  people  misusing 
steroids,  says  Mr  Jones. 

Although,  not  restricted  to  Mid- 
Glamorgan,  he  recognises  there  is 


also  a  problem  with  people  involved 
in  the  keep-fit,  body  building  culture 
trying  to  obtain  large  bore  syringes 
to  inject  intramuscular  steroids.  The 
scheme  will  also  cater  for  them. 


The  listening  health  service 


Health  authorities  are  being 
encouraged  to  develop  new  ways  of 
listening  to  the  views  of  local  people 
when  planning  their  health  services. 

Ideas  such  as  health  forums 
involving  representatives  of  the 
local  community,  and  telephone 
hotlines  to  allow  patients  to  register 
their  views,  are  suggested  in  "Local 
Voice",  practical  guidance  issued  by 
the  NHS  Management  Executive. 

Secretary  for  Health  William 
Waldegrave  has  welcomed  the  ideas 
as  further  evidence  of  the 
Government's  commitment  to  build 
an  NHS  more  responsive  to  local 
health  needs. 

Bromsgrove  &  Redditch  District 


Health  Authority,  which  has  asked 
employees  what  they  want  from  the 
NHS.  and  North  Derbyshire  DHA 
which  has  carried  out  over  60 
interviews  in  the  local  community, 
are  singled  out  for  specific  praise. 

"One-off  consultation  exercises 
or  surveys  are  not  enough,"  said  Mr 
Waldegrave.  "Health  authorities 
need  to  be  pro-active  in  involving 
people  in  their  decision  making, 
they  need  to  listen  and  provide  on- 
going opportunities  for  discussion." 

"Local  Voices:  The  Views  of 
Local  People  in  Purchasing  for 
Health"  is  being  sent  to  all  regional 
and  district  health  authorities,  and 
NHS  trust  chief  executives. 


Mergers  to 
rise  in  1992? 

Consolidation  in  the 
pharmaceutical  industry  will  lead  to 
an  increased  number  of  acquisitions 
and  mergers  in  1992,  according  to 
management  consultants  KPMG. 

Industry  specialist  Martyn  Postle 
argues  that  market  growth  is 
slowing  due  to  Government  cost 
containment  measures.  Products 
are  losing  market  share  rapidly  after 
patent  expiry  due  to  generic 
competition,  and  new  products  are 
having  to  demonstrate  significant 
clinical  advantages  to  justify  their 
premium  price. 

"As  a  result  more  and  more 
pharmaceutical  companies  are 
looking  for  a  strategic  alliance  — 
either  a  marketing  partner,  a  joint 
venture  or  a  complete  merger  —  to 
reach  global  markets  and  maximise 
sales  before  patent  expiry,"  he  says. 

Although  the  number  and  value 
of  cross-border  sales  and  purchases 
in  1991  by  UK  companies  was  small 
(five  deals  worth  $5.8bn),  worldwide 
39  companies  were  sold  cross- 
border.  Twenty  six  of  these  were 
from  the  European  Community, 
reflecting  increased  interest  in  the 
EC  market  and  Eastern  Europe. 


Flu  saga  continues  but  no  epidemic  yet 


The  number  of  cases  of  flu  being 
reported  in  the  UK  is  on  the 
increase  but  is  still  below  epidemic- 
levels,  according  to  figures  released 
by  the  Royal  College  of  General 
Practitioners. 

National  levels  of  true  influenza, 
caused  by  the  A/Beijing  virus  strain, 
have  risen  slightly  from  a  rate  of  7.5 
per  100,000  of  the  population 
during  the  last  week  of  December  to 
22  per  100,000  in  the  week  ending 
January  5.  In  addition,  levels  of  flu- 
like illness,  often  confused  with  flu 
but  with  less  severe  symptoms,  rose 
from  54  to  90  per  100,000  in  the 
same  period. 

Because  these  are  national 
averages,  the  incidence  in  some 
areas  is  likely  to  be  substantially 


higher,  according  to  the  Influenza 
Monitoring  and  Information 
Bureau. 

The  Public  Health  Laboratory 
Service  has  identified  that  flu,  due  to 
A/Beijing,  is  prevalent  in  Newcastle- 
upon-Tyne,  Birmingham  and  North 
East  London.  Less  severe,  flu-like 
illness  is  established  in  Bristol, 
Cardiff,  Norwich,  Chester  and  some 
areas  of  London. 

Although  an  epidemic  on  the 
scale  of  that  seen  in  the  Winter  of 
1989-90  appears  unlikely,  the 
industry-funded  IMIB  is  continuing 
to  remind  people  about  flu  vaccines. 

"Despite  specific 
recommendations  from  the 
Department  of  Health,  we  estimate 
that  over  half  of  people  'at  risk' 


remain  unvaccinated.  For  them, 
infection  with  A/Beijing  could  be  life 
threatening,"  said  IMIB  medical 
advisor  Dr  Sandy  Macnair. 
"Because  the  vaccine  starts  to 
provide  protection  immediately, 
there  is  still  time  for  them  to  see 
their  GP  and  ask  for  a  flu  jab." 

The  DoH  advocates  vaccination 
for  patients  of  any  age  with: 

•  Chronic  respiratory  disease 
including  asthma 

•  Chronic  heart  disease 

•  Chronic  renal  failure 

•  Diabetes  or  other  endocrine 
disorders 

•  Immunosuppression  due  to 
disease  or  treatment 

•  Residents  of  nursing  homes  and 
old  people's  homes. 
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Action  guide  for  women  in 
the  NHS 


Drug  trials 
attacked 

January's  Evening  Standard 
magazine  carried  a  five-page  feature 
on  "careless  or  unscrupulous 
medical  practices"  in  the  form  of 
testing  new  drugs  on  humans. 

"Kill  or  cure?",  hy  a  former 
employee  of  the  Committee  on 
Safety  of  Medicines,  stated  that  "the 
drug  industry  increasingly  looks  to 
the  more  vulnerahle  groups  in 
society  to  test  its  products:  to  the 
unemployed,  young  nurses  and 
students."  It  also  points  out  that 
although  the  Medicines  Act  requires 
a  licence  for  testing  drugs  on 
animals  and  patients,  it  does  not  for 
healthy  volunteers. 

Some  patient  trials  were 
criticised  for  heing  "so  badly 
designed  they  are  incapable  of 
producing  meaningful  data". 
Doctor's  rewards  for  participation  in 
such  trials  was  also  attacked,  along 
with  their  failure  to  use  the  Yellow 
Card  system  to  report  adverse 
effects  of  new  drugs. 


New  guide 
for  glue  ear 

A  new  guide  highlighting  the 
problem  of  glue  ear  has  been 
produced  by  Inphormed, 
manufacturers  of  Otovent. 

The  guide  "Otovent  and  the 
treatment  of  otitis  media  with 
effusion"  is  aimed  at  GPs  and 
pharmacists.  It  details  the  causes, 
diagnostic  dilemmas  and  treatment 
options  of  this  condition. 

Publication  coincides  with 
recommendations  from  the 
National  Deaf  Children's  Society 
that  GPs  should  manage  glue  ear 
more  aggressively.  Currently,  four 
out  of  five  children  suffer  from  glue 
ear  at  some  time  before  the  age  of 
ten,  say  Inphormed. 
•  Pharmacists  can  obtain  copies  of 
the  guide  from  Inphormed  Ltd, 
Wyeth  House,  Hyde  Street, 
Winchester,  Hampshire. 


Dispute  in 
Trowbridge 

A  dispute  continues  over  who 
should  dispense  from  a  new  health 
centre  in  Trowbridge.  Lloyds 
Chemists  asked  Wiltshire  Family 
Health  Services  Authority  if  they 
could  dispense  from  the  Lovemead 
Health  Centre  being  built  nearby 
and  their  application  was  approved 
as  a  minor  relocation. 

Boots  then  applied  to  dispense 
from  the  same  site  and  were  turned 
down.  They  later  appealed  against 
the  extension  of  Lloyds'  contract 
beyond  its  limit  of  December  29, 
1991,  but  the  FHSA  Appeals  Unit 
decided  there  was  no  right  of 
appeal.  Boots  have  also  appealed 
against  the  decision  to  turn  down 
their  own  application  and  the 
appeal  is  still  being  considered. 


The  Department  of  Health  has 
introduced  an  action  guide  for 
women  in  the  NHS,  which  promotes 
the  idea  of  job-sharing  in  senior 
posts. 

The  publication  links  in  with 
( (pportunity  2000  —  the  business- 
led  initiative  seeking  to  improve  the 
position  of  women  in  the  workforce. 
The  Doll  is  the  first  government 
department  to  launch  a  detailed 
plan  in  response  to  the  campaign. 
To  meet  the  challenge,  a  Women's 
Unit  lias  been  established,  which 
has  been  set  eight  goals  for 
completion  by  1994.  These  include 
increasing: 

•  the  number  of  women  in  general 
management  posts 

•  the  number  of  qualified  women 


The  Medicines  Control  Agency  has 
proposed  a  number  of  changes  to 
drug  legislation  including  the  switch 
from  POM  to  P  for  topical 
imidazoles  for  vaginal  use,  and  for 
Eurax  hydrocortisone  cream. 

The  Agency  has  circulated  for 
comment  a  number  of  proposed 
amendments  to  The  Medicines 
(Products  Other  than  Veterinary 
Drugs)  (Prescription  Only)  Order 
1983  (SI  1983  No  1212). 

Currently,  a  number  of 
imidazoles  are  exempt  from  POM 
controls  when  intended  for  external 
application  other  than  for  vaginal 
use.  The  Royal  Pharmaceutical 
Society  has  submitted  evidence 
supporting  the  view  that,  with 
suitable  safeguards,  topical 
imidazoles  for  the  treatment  of 
vaginal  candidiasis  may  be  supplied 
as  Pharmacy  medicines. 

The  Committee  on  Safety  of 
Medicines,  after  considering  this 
proposal  together  with  evidence 
submitted  by  licence  holders,  has 
recommended  that  clotrimazole, 
econazole,  iconazole,  and 
miconazole  for  topical  use  should 
not  he  subject  to  prescription 
control  when  supplied  for  vaginal 
candidiasis. 

However,  the  CSM  has  advised 
the  following  circumstances  when 
the  patient  should  be  referred  for 
medical  advice: 

•  Previous  history  of  sexually 
transmitted  disease  or  exposure  to 
partner  with  STD 

•  More  than  two  previous  attacks 
in  the  last  six  months 

•  Known  hypersensitivity  to 
imidazoles  or  other  vaginal 
antifungal  products 

•  Pregnancy  —  known  or 
suspected 

•  Age  under  16  or  over  60 

•  Any  abnormal  or  irregular 
vaginal  bleeding 

•  Any  blood  staining  or  vaginal 


accountants 

•  the  percentage  of  women 
consultants 

•  and  the  representation  of  women 
as  members  of  authorities  and 
trusts. 

In  addition,  the  I  -nit  is  being 
asked  to  ensure  that  following 
maternity  leave  or  career  breaks  all 
women,  including  those  returning 
to  part-time  or  job-share,  are  able  to 
return  to  work  of  a  similar  status 
and  grade. 

Speaking  at  the  guide's  launch. 
Minister  for  Health  Virginia 
Bottomley,  said:  "The  NHS  goal  is 
clear.  To  take  full  advantage  of  the 
potential  of  women  in  the  NHS  so 
we  can  provide  the  best  healthcare 
for  all  members  of  the  population." 


discharge 

•  Any  vulval  or  vaginal  sores, 
ulcers  or  blisters 

•  Any  associated  lower  abdominal 
pain  or  dysuria 

•  Any  adverse  effects  such  as 
redness,  irritation  or  swelling 
associated  with  treatment 

•  No  improvement  in  seven  days. 
Janssen  Pharmaceutical 

consider  that  the  proposals  relating 
ti  i  imidazoles  "can  only  enhance  the 
role  of  the  pharmacist  by  adding  to 
the  range  of  effective  medicines 
available  OTC." 

Donald  Lee,  professional 
services  manager  at  Bayer,  also 
believes  the  proposals  represent  an 
opportunity  for  pharmacists.  The 
changes  would  obviously  mean  a 
repackaging  exercise,  he  said. 

The  Proprietary  Association  of 
Great  Britain  has  welcomed  the 
move,  although  spokesman  Gopa 
Mitra  says  the  referral  criteria  laid 
down  by  the  CSM  are  "somewhat 
overcautious".  The  PAGB  has  long 
had  the  switch  of  indications  as  well 
as  ingredients  as  a  major  concern, 
she  adds. 

Quite  when  the  proposals  will 
come  into  effect  if  adopted  is 
unknown,  as  under  the  present 
system  time  has  to  be  found  in  the 
Parliamentary  timetable  to  amend 
the  POM  Order. 

The  MCA  is  also  proposing  that 
Eurax  hydrocortisone  cream 
(hydrocortisone  0.25  per  cent, 
crotamiton  10  per  cent)  should  be 
exempt  from  POM  regulations  for 
the  treatment  of  irritant  dermatitis, 
contact  allergic  dermatitis,  insect 
hite  reactions  and  relief  of 
associated  irritation. 

Until  now,  topical  hydro- 
cortisone preparations  have  been 
considered  suitable  for  POM 
exemption  only  if  they  contained  no 
other  active  ingredients.  The 
recommendation  is  that  Eurax 


Women  who  consume  moderate 
amounts  of  alcohol  are  at  a  lower 
risk  of  heart  disease  than  those  who 
do  not  drink  at  all,  according  to 
recent  research. 

The  study  (British  Medical 
Journal,  January  1 1)  showed  that, 
compared  to  non-drinkers,  women 
who  drank  a  moderate  amount  of 
alcohol  (l-20g  per  day)  had  lower 
plasma  concentrations  of 
triglycerides,  cholesterol  and  insulin 
plus  a  lower  body  mass  index.  They 
also  had  higher  concentrations  of 
total  high  density  lipoprotein 
cholesterol  and  HDL3  cholesterol. 
The  authors  warn  that  possible 
benefits  must  be  balanced  against 
an  increased  risk  of  subarachnoid 
haemorrhage  and  breast  cancer. 


hydrocortisone  cream  will  he 
subject  to  the  requirements 
currently  applied  to  other  P 
hydrocortisone  products. 

Also  included  in  the  proposed 
amendments  is  the  exclusion  from 
POM  restrictions  of  carbenoxolone 
sodium  1  per  cent  in  granule  form 
as  a  mouth  wash  for  adults  and 
children  over  12.  This  will  be 
subject  to  a  maximum  pack  size  to 
allow  for  seven  days  of  treatment. 

The  MCA  also  proposes  to  add 
noscapine  to  Schedule  1(1)  of  the 
POM  ( )rder  together  with  a  number 
of  recently  licensed  POM 
ingredients  including  cisapride, 
olsalazine,  omeprazole,  ramipril 
and  simvastatin. 

Comments  are  invited 
(reference  MLX  186)  before  March 
31 .  They  should  be  addressed  to  Mr 
H.  De  Vere  Jones,  Room  1324, 
Medicines  Control  Agency,  Market 
Towers,  1  Nine  Elms  Lane,  London 
SW8  5NQ. 


B-D  kit  for 
diabetic  kids 

Becton  Dickinson  are  introducing 
the  "Junior  getting  started  kit", 
designed  to  help  newly  diagnosed 
insulin  dependent  diabetic  children 
cope  with  the  day-to-day  routine  of 
their  condition. 

The  kits,  developed  in 
conjunction  with  diabetes  specialist 
nurses  who  will  distribute  them, 
contain  a  range  of  materials 
designed  to  reinforce  guidance 
given  at  clinics.  These  include: 

•  hypoglycaemia  guide 

•  site  guide  (areas  recommended 
for  injection) 

•  site  rotation  guide 

•  safe  clip  card  (to  encourage 
responsible  sharps  disposal) 

•  injection  guide/wallchart. 


Topical  imidazoles  in 
proposed  POM  to  P  switch 
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Essential  oils  'dangeroi 


Many  essential  oils  currently  on  sale 
are  potentially  dangerous  yet  carry 
no  warnings  or  advice,  said  an 
article  on  aromatherapy  in 
Tuesday's  Daily  Mail. 

Relaxing  in  a  hot  hath 
containing  a  few  drops  ol  an 
essential  oil  "might  not  he  such  an 
enjoyable  experience  it  you  knew 
the  same  oil  could  burn,  induce  a 
miscarriage  or,  il  swallowed,  result 
in  death,"  the  article  said. 

The  author  visited  some 
London  stores.  including 
pharmacies,  with  a  qualified 
aromatherapist  who  was  "amazed 
and  concerned''  about  what  she 
saw.  Many  products  which  should 
not  be  used  in  pregnancy  were  on 


sale  without  any  warnings  to  that 
effect,  including  pennyroyal, 
hyssop,  rosemary,  fennel,  aniseed 
and  myrrh.  The  Tisserand  range 
was  criticised  as  not  warning  that 
certain  oils  should  he  used  with 
caution  in  epileptics  or  people  with 
high  blood  pressure. 

"The  real  problems  seem  to  be 
in  ordinary  chemists  where  the  staff 
do  not  appear  to  be  aware  ol  the 
dangers,"  the  aromatherapist  is 
quoted  as  saying.  "By  all  means  use 
the  oils  at  home  hut  go  for  the  top 
quality  oils  and  know  about  the 
dangers.' 

Clive 
manager, 
Ltd,  told 


Walker,  marketing 
Aromatherapy  Products 
C&I)  it  seemed  to  be 


slightly  fashionable  to  be 
"scaremongery"  about  aroma- 
therapy and  some  less  scrupulous 
companies  seemed  to  he  tarnishing 
its  reputation.  Mis  company's 
products  (Tisserand)  were  the  only 
ones  whose  packaging  copy  and 
leaflets  were  approved  by  the 
Medicines  Control  Agency,  even 
though  they  were  not  licensed  as 
medicines. 

The  company  supplied  only  35 
of  their  70  oils  to  pharmacies  and 
therapists  were  supplied  only  alter 
their  qualifications  had  been 
approved,  he  said.  Training  courses 
were  held  for  pharmacy  staff  and  a 
24-hour  help-line  was  available,  said 
Mr  Walker. 


Call  for  role 
in  clinical 
trials 

The  role  of  pharmacy-based  clinical 
trials  is  potentially  valuable  and 
worthy  of  further  testing,  say 
pharmacists  Steve  Chaplin  and 
Alison  Blenkinsopp  in  an  editorial 
in  this  week's  British  Medical 
Journal. 

Making  a  case  for  trials  in 
pharmacies,  they  argue  that  despite 
vast  and  increasing  sales  of  OTC 
medicines  there  is  no  formal  follow 
up  assessing  their  efficacy  or  safety. 

The  Royal  College  of  Physicians 
approves  of  trials  in  patients  for 
existing  treatments,  and  therefore 
there  is  a  good  case  for  clinical  trials 
in  pharmacies. 

To  participate  in  clinical  trials, 
pharmacists  would  need  adequate 
facilities,  a  good  relationship  with 
the  public  and  local  CPs,  and  strong 
professional  motivation,  say  the 
authors.  However  the  lack  of 
privacy  is  a  potential  problem. 

Trials  can  be  designed  to 
conform  to  the  European 
Commission's  guidelines  for  good 
clinical  practice.  In  a  recent 
pharmacy-based  study  which 
compared  astemizole  with 
terfenadine,  issues  such  as  informed 
consent,  referral  to  the  CP,  the  risk 
of  drug  interactions,  and  advice  on 
other  OTC  products  were 
addressed  in  the  protocol. 

One  condition  of  entry  must  be 
continued  attendance  at  the  trial 
pharmacy.  However,  experience 
has  shown  that  motivation  is  high 
among  trial  participants  and 
attendance  at  the  pharmacy  for 
follow  up  is  not  a  problem. 

Aiming  for  randomised,  double 
blind,  placebo  controlled  trials  is 
reasonable,  but  a  thornier  problem 
is  defining  criteria  of  symptoms  for 
admission  and  assessment,  say  the 
authors.  People  complain  of  vague 
problems  which  must  be  defined  for 
a  clinical  trial.  Assessment  by  both 
the  pharmacist  and  customer  is 
therefore  important. 


Cracking  the  Sainsbury  nut 


( )pening  an  independent  pharmacy 
concession  in  a  Sainsbury  store  can 
be  done  but  you  will  have  to  make 
the  running. 

Mrs  A.  Butterworth  opened  up 
in  the  Dentham,  Manchester  store 
shortly  before  Christmas  (pictured 
above).  Kingswood  had  applied  for 
a  contract  when  the  store  initially 
opened  two  and  a  half  years  ago,  but 
were  turned  down. 

However  the  relocation  ol  a 
surgery  allowed  Mrs  Butterworth, 
who  previously  had  a  minor 
relocation  application  turned  down, 
to  apply  for  a  new  contract. 

Mrs  Butterworth,  who  has  been 
in  the  area  for  27  years  as  an 
independent,  describes  her 
approach  to  Sainsbury  as  "not  so 


much  a  flash  of  inspiration  but  a 
flash  of  necessity:  my  turnover  was 
plummeting". 

•  Moss  Chemists  do  not  have  an 
NHS  contract  for  their  pharmacy 
concession  in  the  Sainsbury  store  at 
Deepdale  Road,  Preston  (C&D last 
week  p62).  The  application  is  due  to 
be  considered  by  Lancashire  Family 
Health  Services  Authority  next 
week.  However,  even  if  it  is  not 
granted  Moss  intend  to  provide  a 
counter  service. 

In  July  1991  four  applications 
were  received  by  the  FHSA  for  a 
pharmacy  in  the  new  development, 
which  includes  a  medical  centre. 
The  contract  was  awarded  to  John 
Marshall  and  Kath  Keegan.  but  is 
subject  to  an  appeal. 


Disposable  Insulin  syringes,  are 
cheaper  than  injection  pen 
systems,  according  to 
information  submitted  to 
manufacturers  which  assumes  no 
re-use  of  needies  and  a  pen 
system  which  lasts  less  than  two 
years.  However,  the  cost  of  an 
injection  pen  system  cannot  be 
accurately  compared  with  the 
disposable  syringe  system,  owing 
to  variations  in  dosages  used, 
injecting  habits,  pack  sizes  and 
costs  of  different  types  of  insulin. 
Health  Minister  Virginia 
Bottomley  said  in  the  Commons 
before  Christmas. 

Eczema  leaflet 

Pharmacist  Brigette  Whatley  and 
Rona  MacKie,  professor  of 
dermatology  at  the  University  of 
Glasgow,  are  the  authors  of  a 
booklet  entitled  "A  practical 
guide  to  the  management  of 
eczema"  which  has  been  revised 
by  the  National  Eczema  Society  in 
a  bid  to  increase  links  with 
pharmacists.  It  identifies  the  main 
types  of  eczema  and  analyses  the 
medication  available,  and  is  said 
to  be  an  invaluable  aid  for  a 
better  understanding  of  eczema. 
The  booklet  (£1.50)  is  available 
from  the  NES,  4  Tavistock  Place, 
London  WC1  9RA. 

Fife  adopts  Nomad 

Fife  Social  Work  Department  has 
adopted  the  Nomad  Monitored 
Dosage  System  from  Surgichem 
for  its  1 6  residential  homes  for  the 
elderly.  This  is  part  of  a  move  to 
update  medicine  handling  in  the 
homes.  Local  community 
pharmacists  are  responsible  for 
operating  the  system,  with 
Surgichem  providing  back-up 
support  and  staff  training. 

Children  in  care 

The  number  of  children  in  care, 
especially  residential  care,  has 
fallen  dramatically  in  recent 
years,  according  to  Minister  for 
Health,  Virginia  Bottomley.  Since 
1980,  the  overall  numbers  have 
fallen  from  95,000  to  60,000.  At 
March  31  last  year  there  were 
45,200  names  on  Child  Protection 
Registers  in  England  —  4.2  per 
thousand  children  under  the  age 
of  18. 

Halcion  in  Spain 

The  Spanish  government  has 
suspended  sales  of  the  higher 
strength  of  Halcion  tablets, 
although  the  lower  dosage  tablet 
will  remain  on  the  market, 
according  to  The  Financial  Times 
(January  10).  The  move  follows  a 
similar  decision  by  France  in 
December. 


Medicine  containers  difficult  to  open 


Medicine  containers,  even  those 
specifically  designed  for  elderly  and 
handicapped  patients,  are  still 
proving  difficult  to  open,  according 
to  research  by  rheumatologists  in 
Manchester. 

Three  quarters  of  patients  have 
to  struggle  to  open  containers  of 
analgesics  or  non-steroidal  anti- 
inflammatory drugs,  says  a  report  in 
GP(January  10). 


A  range  of  drug  containers 
including  Clic-loc  tops,  blister  packs 
and  specialised  screw  tops  were 
graded  from  (I  to  3  depending  on 
how  easy  they  were  to  open.  A  score 
of  0  was  awarded  if  it  was  opened 
without  difficulty  and  3  if  the  patient 
was  unable  to  open  the  pack. 

The  container  that  most  of  the 
200  elderly  and  arthritic  patients 
found  easiest  to  open  was  Roche's 
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push  button  Mobiflex  container. 
This  was  followed  by  the  hexagonal 
screwtop  of  Fenopron  and  the 
blister  pack  of  co-proxamol. 

A  screwtop  container  of 
paracetamol  scored  the  highest 
number  of  3s,  followed  by  a  Clic-loc 
on  a  bleach  bottle. 

CPs  should  bear  ease  of  use  in 
mind  because  it  can  increase 
compliance,  says  the  report. 

75 


m  matching 


demand...! 

I  have  been  unable  to  obtain 
Asilone  preparations  since  well 
before  Christmas  but  have  heard 
nothing  from  Crookes  Healthcare 
about  the  reasons  for  the  problem 
or  when  they  will  be  overcome. 
Meanwhile  the  demand,  fuelled  by 
advertising,  continues  unabated. 

The  problem  of  non- 
availability of  medical  products 
continually  causes  aggravation, 
which  is  compounded  by  either  no 
information,  or  an  excuse  that 
might  better  be  left  unsaid.  An 
example  of  the  latter  is  from 
Stafford-Miller  who  say  that 
"owing  to  high  demand  for 
Quellada  products  a  serious  stock 
shortage  has  arisen  and  it  will  be 
unavailable  for  the  next  few 
months".  Are  we  to  believe  that, 
victims  of  their  own  success,  they 
endeavour  to  cure  the  problem  by 
producing  none  at  all? 

Then  there  is  Sterling  Health 
who  had  anticipated  the  success  of 
their  Andrews  Antacid  £2. 5m 
television  advertising  blitz  by 
selling  in  one  outer  of  each  size 
which  sold  out  within  a  week. 
Since  then  I  presume  their  rep  has 
taken  three  weeks  Christmas 
leave,  the  factory  has  closed  down 
until  the  middle  of  January,  and 
the  poor,  bemused  public  have 
been  left  wandering  the  town  in  a 
vain  attempt  at  sampling  this  latest 
promised  miracle  of  the 
indigestion  world! 


What  a  way  to  run  an  industry! 
There  may  be  very  good  reasons 
why  Sterling-Health  and  Crookes 
are  prepared  to  see  millions  of 
pounds  of  advertising  expenditure 
poured  down  the  drain,  but 
although  the  genuine  reason  may 
relieve  a  little  frustration,  what 
would  be  of  most  benefit  would  be 
a  reliable  continuity  of  supply. 

Wellcome  lip 
service  to 
'POM  to  P' 

At  least  there  seems  some 
movement  towards  making 
Zovirax  cream  available  for  over- 
the-counter  sale,  with  the  mention 
by  Wellcome  in  their  annual 
report  that  resources  have  been 
allocated  for  the  collection  of  data 
on  which  to  base  an  application 
for  a  switch  from  "POM  to  P" 
(C&D  January  11,  p44).  I  know 
pharmaceutical  companies  have 
to  be  careful  about  their 
commitments,  but  this  careful 
statement  is  ridiculous.  There  has 
been  pressure  for  years  for  this 
change  and,  with  the  data  from 
prescription  sales  already 
amassed,  surely  very  little 
additional  information  would  be 
required  for  such  an  application  to 
be  successful. 

Zovirax  is  presently  one  of  a 
number  of  treatments  that  have 
proved  themselves  both  effective 
and  safe  and  for  which  there  is  a 
strong  public  demand.  The 
frustration  of  being  able  to 
recommend  ineffective 
medication  only,  when  the 
effective  alternative  is  lying  on  the 
dispensary  shelf,  is  almost 
uncontrollable.  It  is  particularly  so 
when,  as  has  happened  with 
Zovirax,  the  request  to  purchase 
has  come  from  a  patient  returning 
from  abroad  who  "had  this  cream 
recommended  by  a  local 
pharmacist  and  it  is  marvellous". 

The  Department  of  Health 
could  help  pharmacists,  patients 
and  NHS  finances  by  knocking  a 
few  industrial  heads  together  and 
requesting  applications  for  a 
change  of  status,  rather  than 
waiting  for  the  correct  industrial 
marketing  opportunity  to  arise. 
This,  from  a  financial  point  of 
view,  might  be  never  for  many 
pharmaceutical  companies. 


Gluten-free 
to  come  off 
ACBS  list? 

I  now  have  a  number  of  patients 
who  receive  regular  supplies  of 
gluten-free  products  on 
prescription  and,  looking  through 
the  Drug  Tariff,  the  number  of 
products  available  as  border  line 
substances  seems  to  be  forever 
increasing,  with  a  consequent 
drain  upon  finite  NHS  resources. 

On  talking  to  these  patients  I 
find  that  they  seem  conditioned  to 
accepting  that  they  are  "ill"  and 
that  they  will  require  life-time 
treatment  rather  than,  as  I  would 
prefer,  assuming  they  are  fit  but 
will  relapse  if  they  consume  their 
"poison"  gluten.  The  supply  of 
specialist  gluten-free  products  has 
conditioned  them  to  believing 
they  will  never  be  able  to  eat 
"normal"  food  when,  in  reality,  a 
little  culinary  experimentation 
with  the  vast  range  of  foods  which 
inherently  do  not  contain  gluten, 
would  make  their  diets  wholesome 
and  interesting. 

1  would  go  further  and 
question  the  logic  of  supplying 
these  products  on  the  NHS,  since 
the  condition  can  be  easily 
contained  by  a  re-education  of  the 
cook.  Ultimately  the  challenge 
would  produce  a  more  varied  diet 
than  could  ever  be  produced  by 
the  artificial  manipulations  of  the 
food  processing  industry. 

GPs  cannot 
practise  as 
pharmacists 

GPs  are  effectively  being  asked 
whether  they  would  also  like  to  be 
pharmacists  as  part  of  a  survey 
being  carried  out  by  the  British 
Medical  Association  (C&D 
January  11,  p32). 

What  a  cheek!  The  BMA 
should  be  reminded  forcefully  that 
pharmacy  is  an  independent 
profession  and  that  if  doctors  wish 
to  participate  that  is  fine. 
However,  first  they  will  need  a 
pharmacy  degree,  to  complete  a 
satisfactory  year's  postgraduate 
training  and  should  resign  from 
the  medical  register.  Then,  and 
on/y  then,  will  a  GP  be  able  to 
practise  as  a  pharmacist! 


DNS 


Tesco  threat 
to  business 

The  recently  opened  in-store 
pharmacy  in  the  Tesco  superstore 
in  Purley  has  adversely  affected 
business  for  many  local  traders 
including  some  pharmacists. 

"Tesco's  long  opening  hours, 
which  include  Sunday  opening, 
have  resulted  in  a  marked  fall  in  the 
number  of  customers  using  the  late 
pharmaceutical  service  provided  by 
other  pharmacy  outlets,"  says 
Andrew  McCoig,  chairman  of  the 
Local  Pharmaceutical  Committee. 

This  has  resulted  in  the 
withdrawal  of  the  weekday  rota 
service.  However,  the  LPC  is  now 
taking  steps  to  re-introduce  a 
separate  rota  for  four  of  the 
pharmacies  in  the  area,  who  "are 
anxious  to  provide  a  meaningful 
service  to  their  local  community". 

Shailesh  Amin,  owner  of  the  in- 
store  pharmacy,  maintains  that  the 
weekday  rota  is  a  waste  of  time  for 
the  pharmacists  and  a  waste  of 
money  for  the  Family  Health 
Services  Authority,  since  his 
pharmacy  is  open  daily  until  8pm 
and  from  10am  until  4pm  on 
Sundays. 

In  a  letter  to  Mr  Amin,  Mr 
McCoig  said  that  the  LPC  fully 
supported  statements  Mr  McCoig 
had  made  expressing  concern  over 
the  "major  erosion  of  community 
retailing"  signalled  by  the 
withdrawal  of  the  rota.  Four 
pharmacists  in  the  area  have  noted 
a  fall  off  in  business  but  Mr  McCoig 
is  not  among  them. 

Mr  McCoig  said  the  LPC  would 
now  have  to  address  the  issue  of  the 
Sunday  rota  as  well,  because  of  Mr 
Amin's  Sunday  opening  times. 


Rota  pause 
in  Slough 

Berkshire  Family  Health  Services 
Authority  has  suspended  rota  duties 
for  pharmacists  in  Slough  due  to 
insufficient  demand  for  the  late 
dispensing  service. 

The  move  comes  after  local 
contractors  informed  the  FHSA 
that,  in  their  experience,  very  little 
dispensing  business  was  done  from 
5.30  to  6.30pm.  A  three-month 
survey  was  then  initiated  by  the 
FHSA  (January-March  1991)  which 
found  that  a  late  service  was 
unnecessary,  especially  as  the 
normal  hours  of  a  number  of 
pharmacies  extended  well  beyond 
6.30pm.  Of  the  18  in  Slough,  five 
are  open  daily  after  6.30pm. 

FHSA  general  manager  Mr  J.  A. 
O'Brien  said:  "We  discussed  the 
results  with  the  Local 
Pharmaceutical  Committee  who 
agreed  that  the  rota  should  be 
suspended.  We  will  be  writing  to  all 
pharmacies  who  remain  open  late  as 
part  of  their  normal  trading  hours 
asking  them  to  inform  us  if  they 
decide  to  change  their  opening 
times,  so  that  the  rota  can  be  re- 
instated if  necessary." 
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They're  so  advanced. 
They  help  sore  throats, 
ZZs  and  profits  soar. 

Merrell  throat  lozenges  arc  different.  Take  Merocaine. 
Firstly,  it  is  highly  effective.  It  c  ontains  cetylpyridinium  chloride, 
considered  by  expert  opinion  to  he  an  outstanding  antibacterial 
active  ingredient  to  put  in  a  lozenge. 

Secondly,  it  contains  benzocainc.  An  effective  local 
anaesthetic  to  ease  the  pain.  Thirdly,  it  \sgentle.  It  soothes  rather 
than  irritates.  It  has  an  inherently  useful  coating  action. 

Finally,  it  produces  an  exceptional  profit  margin  for  you. 
In  fact  there'  is  no  higher  absolute  cash  return  than  from 
Merocaine. 

Not  surprisingly,  Merocaine  is  Britain's  best  selling  sore 
throat  lozenge  in  pharmacies. 

There  are  two  other  effective  and  popular  Merrell  throat 
lozenge  products:  Merocets,  without  anaesthetic,  and  Merothol, 
with  menthol  and  eucalyptus.  These  are  onlj  distributed 
through  pharmacies.  Display  them  all.  You  can  recommend  them 
with  confidence. 

Merrell  liTMedicines 


24  THROAT 
LOZENGES 


ANAESTHETIC 
ANTIBACTERIAL 


24THR0AT  .  antibacteriai 

LOZENGES 


24  LOZENGES 
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Merocainef  Merocets8 


Rapid  Pain  Relief  for  Severe  Sore  Throats 


Soothing  Lozenges  for  Sore  Throats 


Clear  Relief.  Fast  and  Effective. 


Trademarks  Merreil.  Dow.  Merocaine.  Merothol,  Merocets 


Scriptspecials 


rostap  SR  licensed  for 
endometriosis 


Lederle  have  been  granted  a  licence 
for  the  use  of  Prostap  SR  in  the 
treatment  of  endometriosis.  It  is 
currently  used  in  the  treatment  of 
advanced  prostatic  cancer. 

Luteinising  hormone  releasing 
hormone  analogues  are  already 
used  to  treat  endometriosis,  but 
Prostap  SR  is  the  first  depot 
injection  to  be  licensed  for  this.  The 
once  monthly  treatment  will  aid 
compliance,  Lederle  believe. 

Prostap  SR  is  given  as  a 


subcutaneous  injection  at  a  dose  ol 
3.75mg  per  month  for  a  maximum 
of  six  months.  Treatment  should  be 
initiated  during  the  first  five  days  of 
the  menstrual  cycle. 

Since  hormonal  treatment  of 
endometriosis  involves  inducing  a 
temporary  cessation  of  ovulation 
and  menstruation,  side-effects 
include  hot  flushes,  which  may 
continue  during  treatment,  and  a 
small  loss  in  bone  density. 

Prostap  is  contra-indicated  in 


women  who  are  or  may  become 
pregnant  while  receiving  the  drug. 
It  should  not  be  used  in  women  who 
are  breastfeeding  or  those  with 
undiagnosed  vaginal  bleeding. 

The  presentation  of  Prostap  SR 
—  vial  of  powder  plus  pre-filled 
syringe,  two  23  gauge  needles  and 
two  injection  site  swabs  (£125.40 
trade)  —  makes  it  suitable  for 
outpatient  and  domiciliary  use,  say 
Lederle  Laboratories.  Tel:  0329 
224000. 


Diprobath 

Schering-Plough  are  launching 
Diprobath,  a  bath  emollient 
indicated  for  dry  skin  conditions 
and  other  hyperkeratoses  including 
those  associated  with  dermatitis  and 
eczema. 

The  ingredients  are  light  liquid 
paraffin  46  per  cent  and  isopropyl 
myristate  39  per  cent.  For  a  full 
bath,  25ml  (2.5  capfuls)  should  be 
used  and  10ml  (one  capful)  for  baths 
for  children.  For  particularly  dry 
skin,  the  quantities  of  Diprobath 
may  be  doubled. 

Patients  should  soak  in  the  bath 
for  up  to  20  minutes,  and  generally 
two  to  three  baths  should  be  taken 
weekly. 

Diprobath  is  a  Pharmacy  only 
product  and  comes  in  a  500ml  pack 
(£8.55  trade).  Schering-Plough 
Ltd.  Tel:  0638  716321. 


Astra  are  launching  Pulmicort  Tubohaler  100.  It  contains  200  doses  of 
budesonide  1  OOmcg  and  costs  £  1 8.50  (trade).  The  dosage  is 
200-1 ,600mcg  daily  in  divided  doses  in  adults  and  200-800mcg  in  less 
severe  cases  and  in  children.  Astra  believe  Pulmicort  Turbohaler  100  will 
be  adopted  by  paediatricians  and  CPs  for  asthmatic  children.  Astra 
Pharmaceuticals  Ltd.  Tel:  0923  266191 


MEDICAL  MATTERS 


Minocycline  for  leprosy 


New  data  strongly  supports  the 
application  of  minocycline  in  the 
treatment  of  leprosy,  say  American 
researchers  in  this  week's  British 
Medical  Journal  (January  11). 

Eight  adults  with  lepromatous 
leprosy  were  treated  with  lOOmg 
minocycline  once  daily  for  three 
months.  After  three  month's 
treatment  skin  lesions  had 
improved  noticeably  in  all  patients, 


six  having  complete  resolution  of  all 
erythema  and  induration  (tissue 
hardening). 

The  clearance  of  viable 
Mycobacterium  leprae  from  the  skin 
by  minocycline  was  faster  than  that 
reported  for  established  leprosy 
treatments  dapsone  and 
clofazimine,  slower  than  that  for 
rifampicin  and  similar  to  that  for 
pefloxacin  and  ofloxacin,  say  the 


researchers. 

Whereas  the  safety  of  prolonged 
courses  of  fluoroquinolones  has  not 
been  established,  minocycline  has 
been  used  safely  for  more  than  two 
decades.  It  may  also  be  combined 
with  rifampicin  as  a  second 
bactericidal  agent,  thereby 
shortening  the  length  of  time 
needed  to  treat  leprosy  effectively, 
they  conclude. 


Mood  and 
peak  flow 

It  is  commonly  assumed  that  a 
mood  change  affects  peak  flow  in 
asthma  patients,  but  psychologists 
in  Plymouth  have  data  which  shows 
that  the  opposite  may  be  true:  peak 
flow  variation  may  cause  mood 
change. 

Writing  in  The  Lancet  (January 


11),  they  discuss  the  case  of  a 
volunteer  in  their  study  into  the  long 
term  effects  of  peak  flow  and  mood. 
She  believed  herself  to  be  non- 
asthmatic  but  was  diagnosed  as 
asthmatic  by  her  GP.  She  started 
treatment  with  salbutamol  halfway 
through  the  study,  and  a  striking 
increase  in  peak  flow  was  observed 
along  with  an  improvement  in 
mood. 

The  authors  argue  that  if  mood 


change  drives  peak  flow  variation,  a 
change  in  peak  flow  following 
therapy  should  not  lead  to  an 
alteration  in  mood.  On  the  other 
hand,  if  peak  flow  drives  mood,  an 
improvement  in  peak  flow  should  be 
associated  with  an  improvement  in 
mood,  which  happened  here. 

The  authors  call  on  physicians 
to  be  aware  of  the  psychological 
consequences  of  poorly  controlled 
asthma. 


More  from  H  i  I  Icross 

Hillcross  Pharmaceuticals  are  adding 
the  following  products  to  their  range: 
bendrofluazide  tablets  2.5mg  (500 
£2.99),  5mg  (1,000  £2.56):  benorylate 
suspension  (300ml  £12.16); 
cephalexin  suspension  125mg/5mg 
(100ml  £1.27),  250mg/5ml  (100ml 
£2.55);  imipramine  tablets  lOmg  (250 
£1.89);  isosorbide  dinitrate  tablets 
lOmg  (100  £1.50),  20mg  (100  £3.20); 
mebeverine  tablets  135mg  (100 
£8.35);  potassium  effervescent  tablets 
(100  £2.75);  tetracycline  tablets 
250mg  (500  £8.35,  1,000  £16.70,  all 
prices  trade).  Hillcross  Pharma- 
ceuticals. Tel:  0282  830042. 

SilkandCorsafe 

Merck's  Silk  and  Corsafe  nasoenteral 
feeding  tubes  now  have  a  Corport  Y- 
adaptor  incorporated  into  the 
proximal  end  of  each  tube.  Further 
details  are  available  from:  Mr  S. 
Whitney,  E.  Merck  Pharma- 
ceuticals. Tel:  0420  64011. 

Antigen  in  plastic 

Water  for  injections  and  sodium 
chloride  0.9  per  cent  injection  from 
Antigen  Pharmaceuticals  are  now 
packaged  in  Sure-Amp  121° 
polypropylene  ampoules.  They  are 
available  in  5ml  and  10ml  sizes  with 
2ml  and  20ml  sizes  available  from 
Spring.  Antigen  Pharmaceuticals 
(UK).  Tel:  07048  33440. 

Climaval  in  threes 

Sandoz  are  launching  a  three  month 
pack  of  Climaval  tablets.  The  packs 
contain  three  by  28  day  calendar 
packs  (lmg£7.20,  2mg£7.20,  both 
prices  trade).  Sandoz  Pharma- 
ceuticals. Tel:  0276  692255. 

Parentrovite  change 

Smithkline  Beecham  are 
reformulating  Parentrovite  1MHP  and 
IVHP,  both  three  and  12  pairs.  They 
no  longer  contain  sodium 
metabisulphite  and  the  IMHP  no 
longer  contains  chlorocresol  in  no2 
ampoules.  The  IVHP  no2  ampoules 
contain  900mg  glucose.  Bencard. 
Tel:  0707  325111. 

Ransom  shortage 

William  Ransom  say  that  the  difficulty 
they  have  been  experiencing  with  the 
supply  of  magnesium  trisilicate 
mixture  2  litres  is  unlikely  to  be 
resolved  before  the  middle  or  end  of 
February.  William  Ransom  &  Son 
pic.  Tel:  0462  437615. 

New  to  the  Tariff 

•  Hypoguard  Supreme  blood  glucose 
test  strip  has  been  approved  by  the 
Department  of  Health  for  listing  on 
Drug  Tariff  from  February  1.  The 
price  per  pack  of  50  is  £12  (trade). 
Hypoguard  (UK)  Ltd.  Tel:  0394 
387333. 

•  Coloplast's  pc3000  open,  mini 
range  has  FP10  approval  from 
February  1.  The  range  consists  of 
8980  (15mm  custom),  8981  (20mm), 
8983  (30mm),  and  8985  (40mm). 
They  come  in  boxes  of  30  (£51.30 
trade).  Coloplast  Ltd.  Tel:  0733 
239898. 
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Please  contact:  Russell  Marketin 


Counterpoints 


Scholl  Backeasefor 
backache  sufferers 


Backease  shoe  inserts  are 
being  described  by 
manufacturers  Scholl 
Consumer  Products  as  "a 
major  new  development  in 
alleviating  low  hack  pain". 

The  inserts,  suitable  for 
any  shoe  type,  are  designed 
to  absorb  the  jarring  effects 
of  "foot  shock",  felt  when 
the  heel  strikes  the  ground 
during  walking. 

Repeated  shock  to  the 
feet  can  cause  stress  to  the 
lower  leg  which  in  turn  leads 
to  muscular  strain  and 
tension  on  the  hips  which 
can  exacerbate  discomfort, 
tension  and  pain  in  the 
lower  back. 

Scholl  say  that  Backease 
absorbs  over  70  per  cent  of 
the  impact  shock  at  every 
step.  This  is  by  virtue  of  an 
integral  heel  cushion  made 
from  Poron,  a  molecular 
cavity  wall  structure  which 
deforms  under  pressure  to 
absorb  the  shock.  Poron 
then  recovers  its  shape  when 
pressure  is  removed. 

Clinical  trials  in  America 
have  showed  that  Backease 
reduced  back  pain  in  77  per 
cent  of  sufferers,  say  Scholl. 
In  the  UK,  the  product  is 
endorsed  by  the  British 
School  of  Osteopathy. 

The  company  plans  to 
invest  just  under  £1  million 
in  promotional  support  for 
I5ackea.se  including  a 
£500,000  advertising 
campaign  in  the  Sunday 
supplements  and  women's 
Press. 

Scholl  have  also 
produced  educational 
material  for  pharmacists  and 
assistants,  point-of-sale 
material  for  in-store  display, 
and  a  consumer  leaflet.  A 
telephone  information  line  is 
also  being  planned. 

Backease  is  available  in 
three  sizes  —  3-6,  7-8  and 
9-12  —  which  can  be  cut  to 
fit.  Retail  price  is  £7.99. 

Scholl's  figures  show  that 
over  half  the  British 
population  suffer  from  back 
pain  at  some  point  in  their 
lives  and  two  out  of  three 
people  ask  pharmacists  for 
medical  advice  or  product 
information.  They  estimate 
that  every  pharmacy  has 
around  850  back  pain 
sufferers  at  any  one  time. 
Scholl  Consumer 
Products.  Tel:  0582 
482929. 


Promising  future  for 
homoeopathy 


A  report  published  by  New 
Era  Laboratories  says  that 
the  OTC  homoeopathy 
market  increased  in  value  by 
50  per  cent  from  £8m  in 
1988  to£12m  in  1990, 
making  it  one  of  the  most 
promising  OTC  healthcare 
markets  in  the  UK. 

The  markets  in  other 
European  countries  are 
more  developed  than  in  the 
UK  and  this  shows  potential 
for  expansion  here,  says  the 
report.  In  France,  for 
example,  the  market  is 
valued  at  £2!50m  and  the 
leading  cough/cold  remedy, 
with  a  market  share  of  over 
60  per  cent,  is 
homoeopathic. 

Growth  in  the  UK  market 
over  the  last  three  years  can 
be  attributed  largely  to 
changes  in  attitudes  both 
among  consumers  and 
professionals.  Homoeopathy 
is  increasingly  seen  as  a  safe 
and  natural  alternative  to 
orthodox  medicines,  says 
the  report. 

New  Era  are  establishing 
an  education  programme  to 
improve  awareness  of  the 
benefits  of  homoeopathy, 
the  first  phase  of  which  is 
directed  at  pharmacists.  A 
reference  manual  will  he 
supplied  to  all  interested 
pharmacists.  This  will  be 
complemented  by  regular 


publication  of  the  Journal  of 
OTC  Homoeopathy 
containing  articles  by 
homoeopathic  pharmacists 
and  doctors  as  well  as 
research  digests  and  topical 
features. 

Educational  articles  are 
being  commissioned  in  the 
consumer  Press,  directing 
readers  to  their  pharmacist. 
New  Era  Laboratories. 
Tel:  0482  75234. 


You  could 
make  the 
Olympics 

Sterling  Health  are  offering 
pharmacists  the  chance  to 
win  one  of  four  seven  day 
holidays  for  two  to  the 
Barcelona  Olympic  games. 

To  enter,  pharmacists 
need  to  answer  questions  on 
Solpadeine,  meet  various 
objectives  agreed  with 
Sterling  Health  and  answer 
questions  on  past  British 
Olympic  winners. 

The  competition  runs 
until  the  end  of  April  and 
the  winners  will  be 
announced  on  May  25.  Forty 
runners-up  will  receive  a 
hard-back  book  on  the 
games.  Sterling  Health. 
Tel:  0483  65599. 


Robinson  launch 
Stickies  for  kids 


Robinson  Healthcare  have 
launched  what  they  claim  is 
the  first  range  of  patterned 
plasters  in  children's  sizes. 

Called  Fast  Aid  Stickies, 
the  plasters  feature  multi- 
coloured abstract  designs 
and  come  in  four  different 
sizes  —  larger  plasters  for 
knee  and  elbow  grazes  and 


smaller  ones  for  fingers. 

The  front  of  the  20- 
plaster  pack  (£1.15)  features 
the  four  different  sizes  and 
designs,  while  the  back  lists 
the  benefits  of  Fast  Aid 
plasters,  with  tips  for  caring 
for  cuts  and  grazes. 
Robinson  Healthcare.  Tel: 
0246  220022. 


Accudrop  filter  for 
'safer'  smoking 


A  cigarette  filter  solution 
which  when  applied  to  the 
filter  end  of  a  cigarette,  is 
claimed  to  reduce  the  tar 
and  nicotine  inhaled  by  up 
to  95  per  cent  has  been 
launched  by  Accudrop  UK 
Ltd  (£6.49). 

Aimed  at  those 
individuals  who  find  they  are 
unable  to  stop,  or  to 
progressively  reduce  their 
cigarette  consumption,  the 
company  maintains  that 
"safer  smoking  can  be 
achieved  by  reducing  the 


harmful  substances  inhaled 
during  smoking". 

Accudrop  will  be 
supported  by  a  £250,000 
advertising  campaign  in 
newspapers  and  television 
magazines  says  John  Lawson 
of  JLA  marketing,  who  are 
responsible  for  marketing 
Accudrop. 

The  product  is 
distributed  by  Distriphar  UK 
through  the  new  TeamMates 
salesforce  (see  pi 02). 
Accudrop  UK.  Tel:  0491 
680  111. 


Synergie 
TV 

campaign 
breaks 

The  first  television  campaign 
for  Synergie  breaks 
nationally  on  January  27 
with  a  30-second 
commercial  for  Bio-Contour 
eye  gel. 

This  five-week  campaign 
coincides  with 
advertisements  in  the 
women's  Press  for  Synergie 
daily  moisturiser  and  Bio- 
contour  eye  gel,  which  will 
appear  in  February  and 
March  issues.  Consumer 
trial  of  the  daily  moisturiser 
will  be  encouraged  with  two 
million  sachet  insertions 
within  some  titles. 

Trial  sizes  of  Bio 
Contour  (£0.99)  and  Ultra 
Gentle  eve  make  up  remover 
(£0.75)  will  be  available  until 
next  February  in  chemist 
and  grocery  outlets. 

A  free  sachet  of  Synergie 
anti  wrinkle  cream  will 
feature  in-pack  in  a  selection 
of  Belle  color  colourant 
during  January  February 
and  March.  Laboratoires 
Gamier.  Tel:  071-937 
5454. 


Gifts  with 
Healthilife 

Retailers  can  qualify  for  a 
range  of  gifts  and  enter  a 
draw  to  win  a  Mini  Cooper  in 
a  new  Healthilife  promotion. 

For  any  order  worth 
£100  or  more  placed  with 
Healthilife  from  now  until 
September,  pharmacists  will 
receive  vouchers  which  can 
be  exchanged  for  a  variety  of 
goods,  valued  from  £40  to 
£1,000.  Every  £500  worth  of 
vouchers  entitles  the  retailer 
to  enter  the  Mini  Cooper 
draw.  Healthilife.  Tel: 
0274  595021. 

Health 
farm  offer 

Nulon  hand  lotion  is 
carrying  an  on-pack 
competition  offering 
consumers  the  chance  to  win 
one  of  five  weekends  for  two 
at  a  choice  of  health  farms 
throughout  the  UK. 

Entrants  need  one  proof 
of  purchase  and  have  to 
answer  three  multiple  choice 
questions  and  complete  a 
tie-breaker.  Nobel 
Consumer  Goods.  Tel: 
0793  513600. 
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Beecham 
round  the 
nursing  service 


COLD  REMEDY 


andsosids^eep 


COLD  REMEDY  CAPSULES 

Helps  clear  a  blocked  or  runny  nose 
Relieves  shivers,  aches  and  pains 
Eases  sore  throat  pain 
Controls  coughing 

Without  drowsiness 


20 


The  pharmacy  only  brand  leader 


* 


Independent  retail  audit:  Colds  Market. 


SO 

SmithKlme  Beecham 


P&G  Always  range 
hits  UK  shelves 


Procter  &  Gamble  are 
launching  their  Always 
sanitary  protection  range  to 
the  UK  market  this  month, 
following  a  successful  test 
launch  in  the  Carlisle  area. 

Always  comprises  two 
variants  of  towel  and  a 
pantliner.  Always  (normal 
20s,  normal  plus  18s,  super 
plus  16s)  is  a  highly 
absorbent  thick  pad,  and 
Always  Ultra,  a  very  thin 
towel,  say  P&G.  Both  towel 
variants  have  a  patented  Dri- 
Weave  top  sheet,  where 
funnel-shaped  pores  quickly 
guide  fluid  to  the  core  of  the 
pad. 

With  Always  Ultra 
(normal  18s,  normal  plus 
16s,  super  plus  14s)  extra 
absorbent  materials, 
developed  from  those  used 
for  Pampers  nappies,  are 
also  incorporated  in  the 
towel.  It  is  3mm  thick,  while 
the  standard  Always  is 
15mm  thick. 

Both  variants  are 
available  in  normal  and 
super  forms,  with  the  option 
of  panty  protecting  wings  at 
the  sides  (Always  Plus  and 
Always  Ultra  Plus)  which 
have  adhesive  strips  and 
claim  to  reduce  bunching. 

The  Always  pantliner 
(24s)  also  has  a  Dri-Weave 
topsheet  and  is  held  in  place 
by  adhesive  strips. 


P&G  are  not  fixing  retail 
prices  on  the  range  —  they 
say  that  is  for  the  individual 
retailer  to  decide  —  but  the 
company  expects  Always 
towels  to  retail  for  £2.99  a 
pack  and  the  pantliners  for 
£1.79. 

The  range  is  already  on 
sale  in  the  US,  Canada,  the 


Far  East,  Middle  East, 
Belgium,  Germany  and 
France. 

The  launch  will  be 
supported  by  a  "substantial' 
advertising  campaign  — 
details  will  be  revealed  at  a 
later  stage.  Procter  & 
Gamble.  Tel:  091-279 
2000. 


One  million  new  users 
of  supplements  in  '91 


More  than  one  million  new 
users  were  attracted  to  the 
health  supplements  market 
in  1991,  according  to  a  new 
Seven  Seas  report  "A 
healthy  focus  —  the 
evidence". 

As  consumers  recognise 
that  optimum  health  relies 
on  optimum  nutrition,  they 
are  turning  to  health 
supplements  in  increasing 
numbers;  14  million  people 
in  the  UK  take  supplements 
regularly  because  they 
believe  in  them,  says  the 
report. 

The  market  has  grown 
from  £178  million  in  1990  to 
nearly  £200  million  in  1991. 
Growth  has  been  fuelled 
worldwide  by  scientific 
research  which  has  affirmed 
existing  claims  and 


demonstrated  new  and 
additional  benefits  of 
supplementation.  Examples 
cited  include  cod  liver  oil, 
the  market  for  which  has 
grown  to  £50m,  garlic 
(£20m)  and  evening 
primrose  oil  (£25m). 

Growth  will  continue 
because  there  are  areas  of 
health  concern,  such  as 
coronary  heart  disease, 
stress  and  smoking,  which 
supplements  have  a  role  in 
preventing. 

The  Government  has 
now  recognised  nutrition's 
vital  health  role.  In  1991 
recommendations  were 
made  on  a  wider  range  of 
vitamins  and  minerals  than 
ever  before,  says  the  report. 
Seven  Seas  Health  Care. 
Tel:  0482  75234. 


J&J  launch  ultra  thin 
Vespre 


Johnson  &  Johnson  are 
launching  Vespre  Ultra  to 
the  UK,  a  sanitary  towel  they 
claim  is  four  times  thinner 
than  traditional  towels,  yet 
offers  more  protection. 

Launched  in  Canada  in 
January  last  year,  J&J  say 
their  research  showed  85 
per  cent  of  women  who  tried 
the  product  made  repeat 
purchases. 

Vespre  Ultra  is  3mm 
thick  and  contains  a  new 
absorbent  core  material, 
aurora,  patented  by  J&J, 
which  is  said  to  hold  up  to 
20  times  its  weight  in  fluid. 
There  are  horizontal  front 
and  back  adhesive  strips  and 
side  tabs  to  keep  the  towel  in 
place  and  prevent  bunching 
and  side  leakage.  It  has  a 
soft  fabric  covering  which 


draws  fluid  quickly  into  the 
towel,  and  comes  in  two 
sizes,  regular  15s  and  super 
12s  (both  £2.69). 

To  support  the  launch  of 
Vespre  Ultra,  J&J  will  be 
advertising  on  television  and 
carrying  out  a  sampling 
campaign.  Trial  packs  of  five 
regular  towels  (£0.55)  which 
include  a  55p  money  off  next 
purchase  coupon  will  be 
available.  There  are  also  one 
million  free  trial  packs, 
containing  two  regular  and 
two  super  towels,  which 
consumers  can  write  in  for. 
Each  pack  contains  an 
information  leaflet  and  a 
coupon  for  a  friend  to  send 
for  a  free  sample  (offer  ends 
June  '92).  Johnson  & 
Johnson.  Tel:  0628 
822222. 


Outdoor  Girl  go  all  out 
forherbals 


Outdoor  Girl  are 
reformulating  the  rest  of 
their  cosmetics  range  to 
include  herbal  extracts  in  all 
products. 

Newly  reformulated 


products  in  the  range 
include  kohl  pencil, 
eyeshader  pencil,  eyebrow 
pencil,  powder  blusher  and 
concealer.  Max  Factor.  Tel: 
0202 524141. 


a|qD4»ipejdun  eq  um  puouieo 

. . .  but  you  don't  have  to  worry;  our  regular  telephone  service  ensures  you  never  run  short  of  our  quality 
generic  products  which  include  Wyeth  Tsmazepam  Capsules  and  Tablets. 


The  Wyeth  Generics  Hotline  Service 
0628  604377  Extn  4519 

Wyeth  Laboratories,  Taplow,  Maidenhead,  Berks,  SL6  0PH. 


WYETH 


GENERICS 


QUALITY  ASSURED 
SERVICE  ASSURED 

'trade  mark 
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PAIN  RELIEF 
WITHOUT  PILLS 

The  power  of  ibuprofen  -  one  of  today's  most  effective 
painkillers  -  is  now  available  for  the  first  time  without  prescription 
in  a  rapidly  absorbed,  penetrating  gel. 
Heavyweight  National  press  campaign  now  running. 


IBULEVE 


IBUPROFEN  GEL 

FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC  AND 
MUSCULAR  RAIN,  SPRAINS  AND  STRAINS 

Apply  directly  to  the  point  of  pain 


FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC  AND 
MUSCULAR  PAIN,  SPRAINS  AND  STRAINS. 

DISTRIBUTED  BY  DDD/DENDRON  LTD.  WATFORD,  HERTS.  WD1  711 


■ 


SHOPFITTING 
DE 


BUSINESS 


SHOWRAX 


To  BFN  SHOWRAX,  Lower  Road, 

Gravesend,  Kent  DA11  9BE 

(FREEPHONE  0800-525104) 
-  Please  send  me  your  design  guide,  CD4 

'Planning  Pharmacies  for  Profit.' 

Name  


Tel  No. 


Trading  As 
Address  _ 


Post  Code 


Scott  are  relaunching  their  Pennywise  sanitary  towel  with  improved 
product  performance.  The  towel  now  features  a  stay-dry  surface  for 
increased  comfort  during  use.  Packs  will  feature  a  "new  super  dry  cover' 
flash.  Prices  remain  unchanged.  Scott  Ltd.  Tel:  0342  327191 


Phoenix  launch  NAG  dietary 
supplement 


Phoenix  Nutrition  are  launching , 
new  dietary  supplement  called 
NAG.  It  contains  N-acetyl 
glucosamine,  an  amino  sugar  used 
in  the  body  to  build  and  replace 
tissue. 

According  to  Phoenix,  NAG  has 
no  known  harmful  effects  and  is 
soluble  and  tasteless.  Once 
absorbed  into  the  bloodstream,  it 


remains  in  the  body  for  about  12 
hours  until  it  is  completely  used  up. 

The  supplement  may  be 
beneficial  in  skin  disorders, 
respiratory  illness  and  digestive 
tract  complaints,  say  Phoenix. 

NAG  is  available  in  tamper-proof 
containers  (30  capsules  £6.80). 
Phoenix  Nutrition  Ltd.  Tel:  0295 
271311. 


On  TV  Next  Week 


GTV  Grampian  C4  Channel  4 

B  Border  U  Ulster 

BSB  British  Sky  Broadcasting  G  Granada 

C  Central  A  Anglia 

CTV  Channel  Islands  TSW  South  West 

LWT  London  Weekend         TTV  Thames  Television 


TV-am  Breakfast  Television 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


Actifed: 

All  areas  except  U 

Anadin  Paracetamol: 

All  areas  except  G 

Beecham  Hot  Remedies: 

All  areas 

Benylin: 

All  areas 

Colgate  —  Great  regular  flavour: 

All  areas 

Cough  Caps: 

All  areas 

Day  Nurse: 

All  areas 

Halls  Mentholyptus: 

All  areas  except  LWT.TTV  &  TT 

Hofels  Garlic  Pearls: 

G,Y,C,A,HTV,TSW&TT 

Just  for  Men: 

All  areas  except  TTV  &  TV-am 

Le  Condom: 

STV.G.TT.C4 

Listerine: 

All  areas 

Macleans  sensitive: 

All  areas 

Mu-Cron: 

All  areas  except  LWT.TTV  &  TV-am 

Night  Nurse: 

All  areas 

Braun  Oral  B  Plaque  Remover: 

All  areas 

Rennie: 

All  areas 

Sensodyne  toothpaste: 

All  areas  except  CTV,C4  &TV-am 

Seven  Seas  Evening  Primrose  Oil: 

TV-am 

Seven  Seas  Pure  Cod  Liver  Oil: 

All  areas 

Sinutab: 

All  areas 

Slim-Fast 

All  areas 

Veno's 

All  areas 

Wrigley's  Extra  &  Orbit 

G,A,HTV,TSW.TVS  &  LWT 
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UNDER  HEN 


-TS  PLAQUE 


al  Flavour 

es  your  mouth 
and  feel 
nand  healthy 


Plax  now  belongs  to  Colgate  and  will  shortly  enjoy  a  massive  £4  million  advertising  spend 

which  will  have  a  dramatic  impact  on  sales. 

We've  got  big  plans  for  the  brand  in  1 992.  So  keep  an  eye  open  for  further  news. 
It's  one  mouth  rinse  that's  going  to  be  well  worth  watching. 


YOU'RE  SELLING  THE  LEADING  NAME  IN  ORAL  CARE. 


Oral-B  units  improve 
pharmacy  display 


OraJ-B  Laboratories  have 
brought  out  a  new  free- 
standing merchandising  unit 
for  pharmacies,  to  display 
their  range  of  oral  hygiene 
products. 

The  unit  holds  six  dozen 
Oral-B  Indicator 
toothbrushes,  three  dozen 
of  the  new  Tiny  Toons 
children's  brushes  and  three 
dozen  unwaxed  and  waxed 
floss  and  waxed  dental  tape. 
The  header  card  features  a 
colourful  scene  from  the 
Indicator  television 
campaign. 

Incorporated  in  the  unit 
are  oral  care  consumer 
leaflets  which  offer  the 
consumer  a  full  refund  on 
dental  check-ups.  The  offer 
closes  at  the  end  of 


GHE) 

The  Brand 

More 
Dentists  Use 


September  and  is  available 
from  the  company  with  a 
receipt  from  the  dentists  and 
three  proofs  of  purchase 
from  any  Oral-B  toothbrush 
or  dental  floss/tape 
products.  Money  will  be 
refunded  in  return  for  the 
above. 

The  company  is  also 
running  a  twin-pack 
promotion  on  their  Zendium 
toothpaste,  giving 
consumers  69p  off  on  two 
packs  of  the  85ml  size  and 
59p  off  the  50ml  size. 

In  addition,  free  refill 
packs  of  four  tapered  brush 
heads  will  be  given  with  all 
purchases  of  the  Interdental 
brush.  Oral-B 
Laboratories.  Tel:  0296 
432601. 


Revlon  launch  Guess 
fragrance  to  UK  market 


Fashion  designer  Georges 
Mariciano,  creater  of  Guess 
clothes,  is  launching  his 
Guess  fragrance  to  the  UK 
market. 

Guess  is  a  green,  fruity 
floral,  with  top  notes  of 
mandarin,  lemon,  grapefruit 
and  ylang  ylang.  Heart  notes 
contain  jasmine, 
blackcurrant  and  narcissus 
and  the  base  notes  include 
amber,  oakmoss,  iris  and 
sandalwood. 


Guess  is  available  as 
parfum  (7.5ml  £44),  eau  de 
parfum  spray  (50ml  £33), 
eau  de  toilette  spray  (50ml 
£26,  100ml  £39)  and  body 
moisturiser  (200ml  £21). 
The  range  will  be  available 
to  all  appointed  Revlon 
stockists. 

The  new  fragrance  will 
be  supported  by  a  Press 
campaign.  Revlon 
International.  Teh 
071-629  7400. 


Max  Factor  add 
Joiede  Vivre 


Max  Factor  are  adding 
bright  new  colours  to  their 
Spring  collection  for 
Colorfast,  called  Joie  de 
Vivre. 

For  eyes  there  are  Blue 
Horizons  and  Copper  Spirits 
single  shadows  (£5.75);  for 
cheeks  there  is  Peach 


Sparkle  and  Pink  With 
Delight  powder  blusher 
(£7.50).  For  lips  there  is 
Passion  Peach  and  Pink 
Zest  lip  colour  (£5.75)  which 
teams  with  matching  nail 
enamel  (£4.45).  Max 
Factor.  Tel:  0202 
524141. 


Colgate  are  relaunching  their  Colgate  Junior  toothpaste 
with  a  new  name  and  formulation.  It  will  now  be  called 
Colgate  0-6  Gel.  The  new  toothpaste  provides  fluoride 
protection  and  has  a  mild  minty  flavour.  The  price  remains 
unchanged.  It  will  be  supported  by  a  Press  campaign  in 
parental  magazines  and  sampling  through  dentists.  Colgate- 
Palmolive.  Tel:  0483  302222. 


'70s  colour 
inspires 
Quant 
collection 

Mary  Quant  looks  to  the  70s 
for  a  vibrant,  glamourous 
new  Spring  collection,  called 
Colour  Quantastic. 

For  eyes  there  are  duos 
Cool  Dude  (pinky  white  and 
gold  flecked  pink)  and  Tie 
Dye  (peach  and  copper) 
(£2.45).  New  singles  (£2.05) 
are  Mellow  Mauve  and 
Golden  Shot. 

The  new  shade  for 
cheeks  is  a  rose  pink,  Daisy 
May  (£2.55).  The  brightest 
colours  are  reserved  for  lips 
and  nails  —  Tangerine 
dream  (bright  orange)  and 
Pink  Me  Up  (gold  spun 
bright  pink).  Lipstick  retails 
at  £2.35  and  nail  shine  at 
£2.05.  Max  Factor.  Tel: 
0202  524141. 


Revlon 
add  Velvet 


Revlon  have  developed 
Velvet  Touch  lipstick,  said 
to  give  a  smooth,  demi-matte 
finish  and  long  lasting  wear, 
thanks  to  its  high  powder 
content.  Packed  in  a  bright 
red  case  with  black  and  gold 
bands,  Velvet  Touch  is 
available  in  12  frosted  and 
creme  shades  (£6.95). 

The  lipstick  will  be 
supported  by  a  Press 
campaign  in  women's 
magazines,  product 
sampling  and  competitions. 
Revlon  International.  Tel: 
071-629  7400. 


Panadol  offer 

Sterling  Health  are  offering  a 
free  forehead  fever 
thermometer  with  packs  of 
Panadol  soluble  12s  until  the 
end  of  February.  Sterling 
Health.  Tel.  0483  65599. 

With  love... 

For  Valentine's  day  the  Sergio 
Tacchini  male  fragrance  range 
is  offering  a  collection  of  love 
songs  on  compact  disc  with 
purchases  of  the  50m! 
aftershave  (£14.95)  or  eau  de 
toilette  (£18).  Nobel 
Consumer  Goods.  Tel:  0793 
513600. 

Cold  campaign 

Mars  are  stepping  up  their 
advertising  for  Tunes  and 
Lockets  with  a  £1.5  million 
television  campaign  set  to  run 
for  the  next  eight  weeks.  Mars 
Ltd.  Tel:  0753  550055. 

Cold  comfort 

AAH  Pharmaceuticals  are 
offering  discounts  in  their 
own-label  analgesics  and  cold 
remedies.  A  15  per  cent 
discount  is  offered  when 
members  order  seven  outers 
of  any  combination  of  the 
promotional  lines.  These 
include  paracetamol  tablets, 
ibuprofen  tablets,  codeine 
linctus  BP,  pholcodine  linctus 
BP,  aspirin  tablets,  aspirin 
dispersible  tablets,  cold 
comfort  for  night  time,  hot 
lemon  cold  relief  powders  and 
cold  relief  tablets.  The  offer 
runs  until  February  7.  AAH 
Pharmaceuticals.  Tel:  0928 
717070. 

Needle  offer 

AAH  Pharmaceuticals  and 
Clinipak  are  offering  Vantage 
customers  a  New  Year 
discount  on  Clinipak's  0.5ml 
and  1.0ml  U100  single-use 
insulin  syringes  with  fixed 
needles.  Until  the  end  of 
February  pharmacists  will 
receive  29  per  cent  off  normal 
Drug  Tariff  price  on  the  line. 
AAH  Pharmaceuticals.  Tel: 
0928  717070. 

Calendar babes 

Cow  &  Gate  are  offering  a  free 
calendar  in  every  Bounty 
Progress  box  weaning  pack. 
Included  in  the  calendar  is  a 
selection  of  money-off 
coupons  for  each  month.  Cow 
&Gate.  Tel:  0225  768381. 

N&PaddOTC 

Nurdin  &  Peacock  are  adding 
analgesics  and  OTC  medicines 
to  their  Happy  Shopper  own 
label  range.  As  an 
introductory  offer  packs  of 
24-tablet  paracetamol  (£2.28), 
soluble  aspirin  (£2.24)  and 
aspirin  (£2.06)  are  available  in 
boxes  of  1 2  for  the  price  of  1 1 . 
Nurdin  &  Peacock.  Tel: 
081-946  9111. 

Propain/Medised 

Panpharma  say  that  every 
effort  is  being  made  to  resume 
the  supply  of  Propain  tablets 
and  Medised  suspension, 
which  are  temporarily  out  of 
stock  due  to  high  demand. 
Panpharma  Ltd.  Tel: 
081-561  8774. 


Nappy  offers 

AAH  Pharmaceuticals  are 
offering  members  discount 
deals  on  orders  of  the 
Economy  range  of  own-label 
nappies.  A  minimum  of  eight 
outers  of  the  Vantage 
Economy  All  in  One  qualifies 
for  a  15  per  cent  discount. 
Five  outers  qualify  for  a  12.5 
per  cent  discount.  The  offer 
runs  until  February  7.  AAH 
Pharmaceuticals.  Tel:  0928 
717070. 

Dust  Mite  Patrol 

A  new  product  intended  to  kill 
house  dust  mites  and  thus  to 
reduce  the  level  of  allergens, 
bringing  indirect  relief  to 
asthmatics  and  those  suffering 
from  eczema  and  rhinitis,  is 
being  marketed  by 
Weatherstone  Agencies 
through  their  newly  launched 
Team  Mates  salesforce  (see 
pl02).  The  product  retails  at 
£8.47.  Weatherstone 
Agencies.  Tel:  0491  680 
865. 

Vantage  offers 

AAH  Pharmaceuticals  are 
offering  members  one  free 
trade  outer  of  their  new 
alcohol-free  gripe  mixture  plus 
a  12.5  per  cent  discount  on 
orders  of  seven  or  more  outers 
of  selected  babycare  lines.  To 
qualify  for  the  free  stock  and 
discounts,  orders  must  include 
two  outers  of  the  new  Vantage 
extra  thick  baby  wipes.  The 
offer  runs  until  February'  7. 
AAH  Pharmaceuticals.  Tel: 
0928  717070. 


Allergan 


Allergan  Optical  are 
introducing  a  five  week  pack  of 
Ultrazyme  protein  remover 
tablets  (£4.94).  At  half  the  size 
of  the  existing  ten  week  pack, 
the  company  expects  it  will 
increase  patient  compliance. 
Shelf  talkers  and  desk  top  size 
showcards  are  available. 
Allergan  Optical.  Tel:  0494 
444722. 

Foam  deal 

AAH  Pharmaceuticals  have 
joined  forces  with  Gillette  to 
offer  customers  a  special  deal 
on  Gillette  shaving  foams. 
Until  February  28,  customers 
can  claim  discounts  on  outers 
of  Gillette's  regular,  lemon 
lime,  moisturising  formula  and 
sensitive  skin  foams,  gel 
sensitive  and  gel  regular.  In 
addition,  pharmacists  are 
offered  a  free  cotton  polo  shirt 
on  orders  of  six  dozen  outers 
across  the  range.  AAH 
Pharmaceuticals.  Tel:  0928 
717070. 

Radian-Bon  TV 

Fisons  will  be  advertising  their 
Radian-B  Mineral  Bath  on 
television  during  February 
and  March  in  the  Central 
region.  Fisons  Consumer 
Health.  Tel:  0509  611001. 

EGL  addition 

EGL  Homecare  have  added  all- 
purpose  cloths  to  their 
Superbright  range  of  cleaning 
products.  They  come  in  packs  of 
ten  and  20.  EGL  Homecare. 
Tel:  0702  541001. 
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When  was  the  last  time  you  served 
a  polar  bear  with  a  cold? 

■;- '  Furih^-But  you  don'tseem  to  get  miany  wi|d  animals  asking  for  something  to 

1  ease  a  sruffly  nose.  Not  even  polar  bears.  ~  - 

>_;_"'"  Proof  that,  when  it  comes  to  a  cold,  Nature  provides  the  best  defences.     r. ~\ - 

And,  when  youroustpmers~cateh a  chili  and  askV0ljr  advice,  why  hoi  recommend- 
--='--      a  natural  medicine  whose  active  ingredients  are  perfectly  safe  for  everyone, 

_  :.. '..Like  Nelsons  homoeopathic€old'&'Flu  ReJfeL-r^  •  ~— _ ... 

  What's  more,  last  year's  30  per  cent  sates  growth  -  backed  by  the  new  blister 

...  ~"  ^pack  design  and  high  profile  advertising  campaign' -vmeahsjnt:eresf,  and  _  "  -  ^= 

.  -  therefore  sales,  are  set  to  rocket.-And  whenihey  do,  the  40  per  cent  margin 


guarantees  a  huge  profit  potential. 


So,  next  time,  recommend  the  natural- answer  to  cold  and  flu.  Recommend  NeisonsTCv__:^- 


"  ■  ■  ~~~~  J=C3;  rV-V  :  ~=r~'-  {~'r_  -  -  H  ■  O  M  O  E  O  P  A  T  H  Y      ..  „  -.--  „•     —  ~  -  -         ■-'  "  ~  ~~   

-  "    - ^  ■_  ,    _____  - ^ffiliilSS^g^ ^  —  ---iifS  •  '  "    NELSONS  =====f 

COLD  &  FLU 

-  j^^ggjpgg^^g ggg " -il      _il    IS  RELIEF 

-  J,..T-.';'S  '-"  •  O      L  Y     N  A  T  O  R  A;  L    1    '        fizi >^t 


Zyma  Healthcare  —  a  new  force  in 
healthcare  for  the  1 990s 


A  new  force  in  healthcare  hits  the  headlines 
this  January  with  the  arrival  of  Zyma 
Healthcare,  a  new  name  but  a  company  with 
substantial  existing  brands  and  track  record. 


Zyma  Healthcare  is  the  UK  end 
of  a  major  European  initiative 
from  Ciba-Geigy  to  concentrate 
all  their  self-medication  brands 
into  one  new  organisation.  This 
move  reflects  Ciba-Geigy's 
determination  to  grasp  the 
opportunities  offered  by  the 
evolving  Pan-European  OTC 
marketplace. 

"We  looked  at  the  changes 
happening  in  Europe  and 
decided  that  we  are  going  to  be 
an  important  part  of  the  new 
environment,"  says  managing 
director  Patrick  Foster. 
"Operationally  we  respond  to 
Zyma  International  Switzerland. 
In  Europe  alone  Zyma  will  have  a 
turnover  of  around  £300  million. 
We  have  a  portfolio  of  well 
established  brands  with  plenty 
of  growth  potential  in  them. 
This  gives  us  an  excellent  base  on 
which  to  build  and  we  aim  to 
build  solidly,  but  quickly." 

The  new  Zyma  Healthcare 


combines  the  famous  Ciba 
Consumer  brands  such  asSavlon, 
Piz  Buin,  Lypsyl,  Mu-cron  and 
Otrivine  with  an  interesting 
portfolio  of  ethical  products 
from  the  existing  Zyma  UK 
business. 

Two  in  one 

"Combining  the  two 
organisations  to  get  the  very 
best  result  is  obviously  an 
interesting  challenge," 
continues  Mr  Foster,  "so  we  set 
about  it  with  real  enthusiasm. 
We  decided  on  a  bold 
experiment.  Rather  than 
maintain  two  sales  forces,  one 


calling  on  doctors  and  another 
calling  on  pharmacists,  we 
merged  the  two  together.  The 
Zyma  Healthcare  sales 
representative  or  territory 
manager  will  call  on  GPsto 
discuss  our  ethical  products, 
such  as  Paroven  and  Prof  lex 
Cream,  and  call  on  the 
pharmacists  that  same  day  to  sell 
Otrivine,  Savlon  or  Mu-Cron  and 
Lypsyl.  We  are  looking  for  an 
appropriate  degree  of 
professionalism  in  each  field 
from  our  people." 

Thejob  of  training  and 
equipping  thisteam  is  falling  to 
Les  Wood,  Zyma's  sales  director. 
Clearlya  mantograspa 


challenge.  Mr  Wood  says:  "Our 
people  will  need  to  be  well 
above  average.  They  will  be 
expected  to  be  able  to  talk  at  a 
professional  level  to  both 
doctors  and  pharmacists.  Zyma 
instigated  a  major  programme 
of  re-education  and  training  last 
year  and  that  is  still  continuing. 
It  was  obviously  a  culture  shock 
for  some  people  who  were 
happy  with  a  more  traditional 
approach  but  we  are  building  a 
unique  organisation  of 
professionals  who  can  perform 
well  in  both  environments." 

Zyma  has  42  territory 
managers  organised  into  six 
regions.  This  enables  the  new 
company  to  offer  unrivalled 
support  to  the  independent 
pharmacist  in  terms  of  coverage 
and  quality.  It  has  also  meant 
that  the  company  needs  more 
space  and  back-up  resources.  To 
extend  its  facilities  Zyma 
Healthcare  are  moving  to  new 


Some  of  Zyma  Healthcare's  portfolio  of  leading  brands  (opposite).  Patrick  Foster,  Managing  Director  (seated)  Les 
Wood,  Sales  Director  and  Steve  Barrington  Marketing  Director  (above) 


offices  in  a  rural  location  near 
Dorking  in  Surrey. 

Zyma  Healthcare  have  their 
own  production  and 
distribution  centre  at  Alfreton  in 
Derbyshire  and  thisgivesthe 
company  both  control  and 
flexibility  over  those  important 
areas.  Patrick  Foster  concludes: 
"We  know  that  we  are  asking 
for  something  more  than  an 
average  performance  fiom  our 
people  to  make  this  new 
company  a  success,  but  we  are 
committed  to  pharmacy,  and  I 
am  confident  that  we  have  the 
right  people  and  the  right 
attitude  to  be  a  major  force  in 
the  OTC  market.  We  have 
identified  some  exciting 
opportunities  and  the 
substantial  commitment  we  are 
making  in  new  buildings  and 
facilities  to  give  our  people  the 
back-up  they  deserve  reflects 
our  determination  to  play  a  big 
role  in  the  new  OTC  market." 


Bi^  brands,  big  plans 
for  the  future 

"We  already  have  some  of  the 
best  brands  in  the  business  and 
we  are  out  to  launch  more"  — 
confident  talk  from  Steve 
Barrington,  marketing  director 
of  Zyma  Healthcare.  But  a  quick 
look  at  the  Zyma  portfolio  goes 
some  way  to  understanding  his 
confidence.  There  are  famous 
names  there  such  as  Savlon, 
Otrivine,  Mu-Cron,  Lypsyl, 
Eurax,  Piz  Buin,  as  well  as  ethical 
products  such  as  Paroven  and 
Proflex  Cream. 

Zyma  has  four  main  brand 
groups  each  with  its  own  part  of 
the  overall  corporate  mission. 


"Savlon  has  been  a  household 
nameforthreedecades,"  says 
Mr  Barrington,  "but  we  are  not 
resting  on  our  laurels.  On  the 
contrary  we  have  consistently 
updated  our  product  offering 
and  have  recently  launched  an 
important  franchise  extension 


to  the  brand  with  Savlon  Very 
Dry  Skin  range,  which  is  strongly 
rooted  in  the  enduring  Savlon 
brand  values  of  gentle 
effectiveness  in  medicated  skin 
care." 

Zyma  Healthcare  have 
another  important  skin  care 


brand  group  which  contains 
Lypsyl,  Eurax  and  Piz  Buin. 
Lypsyl,  the  overwhelming  brand 
leader  in  lipsalves,  had  another 
great  year.  This  winter  Lypsyl  has 
launched  a  Cold  Sore  Gel  which 
has  already  exceeded  initial 
targets  and  will  be  backed  by  a 
major  consumer  advertising 
campaign.  Eurax  is  the  fastest 
growing  anti-pruritic,  a 
Pharmacy  only  product  which 
stops  itching  fast  and  works  for 
up  to  ten  hours. And  in  PizBuin 
Zyma  have  an  expert  authority 
in  suncare.  Piz  Buin  is  brand 
leader  in  Europe  and  is  growing 
fast  in  share  in  the  UK.  It's  the 
most  talked  about  brand  in  the 
national  and  women's  Press. 


Brand  leaders 

Brand  leaders  are  the  core 
of  Zyma's  OTC  medicines 
portfolio.  Otrivine  and  Mu-Cron 
lead  their  decongestant  market 
sectors  and  both  will  continue 
to  be  comprehensively 
supported,  as  will  Do-Do. 
Major  brand  developments  in 
these  market  sectors  are 
underway. 

In  the  prescription  area  Zyma 
Healthcare  are  represented  in 
the  cardiovascular,  respiratory, 
dermatology  and  gastro- 
enterology therapy  markets. 
The  best  known  brands  are 
Paroven  and  Proflex  Cream. 
Paroven  is  unique  in  being  the 
only  script  veno-active  drug 
available  in  the  UK.  Proflex 
Cream  is  an  NSAID  using 
ibuprofen  and  is  indicated  for 
soft  tissue  injuries.  "Very 
important  new  product 
developments  will  be 
announced  during  1992," 
promises  Steve  Barrington. 
Zyma  Healthcare,  Mill  Road, 
Holmwood,  Dorking,  Surrey, 
RH5  4NU.  Tel:  0306  742800. 


Product  quality  is  of  prime  importance  at  Alfreton 


UVISTAT'S  TURNOVER 

IS  UP  16%. 


When  the  market  was  in 
decline,  we  were  on  the 
climb:  a  16%  increase  in  sales 
value  over  a  year  and  con- 
sistent growth  over  3  years. 

It's  not  that  surprising 
when  you  consider  the 
product.  Uvistat  has  pioneered 


a  range  of  sun  creams  and 
lotions  which  give  you  the 
broadest  spectrum  protection 
available. 

The  really  good  news  for 
yoy  is  that  unlike  any  other 
major  suncare  brand,  Uvistat 
and  Babysun  are  sold  exclu- 


sively through  the  pharmacy. 

So  you  could  be  on  a  lot  of 
people's  shopping  lists  this 
year.  Especially  when  they've 
seen  the  £1  million  worth  of 
national  advertising,  PR  and 
direct  mail. 

Before  you  turn  over  the 


page,  contact  your  territory 
manager  for  more  details  and 
the  special  pharmacy  bonus 
deals  for  the  1992  season. 
Just  call  0344  484448. 


UVISTAT 


THE  GENTLE  ART  OF  SUN  CONTROL. 


ne  August  1991 


%  WINDSOR  HEALTHCARE  LTD 


Although  1991  was  a  disappointing  year  for  the  sunpreps  industry,  manufacturers  are 
hotting  up  the  action  for  next  Summer.  C&D  investigates  the  activity  of  the  past  year  and 

takes  a  look  at  what  the '92  season  holds  in  store 


BURNING 


issues 
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Most  sunpreps  manufacturers 
would  agree  that  Summer  1991 
was  a  disappointment.  The  year 
began  with  the  Gulf  War,  which 
discouraged  many  from 
travelling  abroad.  The  recession 
deepened,  with  redundancy 
hitting  the  white  collar  sector  as 
never  before,  and  to  cap  it  all 
the  unpredictable  British 
Summer  returned.  So  it  was  no 
surprise  that  the  market 
declined  by  2.3  per  cent  from 
£85  million  in  1990to  £82m 
(Nielsen,  year  to  August  '91). 

However,  the  wet  Summer 
does  not  seem  to  have 
dampened  enthusiasm  in  what  is 
agreed  generally  to  be  a 
growing  market,  with  most 
companies  adding  one  or  two 
new  products,  or  reformulating 
or  repackaging  ranges.  With 
1992  marking  the  beginning  of  a 
new  European  era,  two  foreign 
brands  will  be  appearing  on 
British  shelves  —  German  market 
leader  Delial  from  Bayer 
(already  familiar  to  many 
travellers  andhavingmadean 
appearance  here  in  the  '70s)  and 
a  pharmacy  only  range  from 
Danish  Riemann. 

Market  trends  show  a 
persistant  move  towards  creams 
and  lotions,  away  from  oils, 
which  have  declined  by  37  per 
cent,  according  to  Ciba 
Consumer  Products.  Creams 
now  account  for  31  per  cent  of 
sales,  milks  and  lotions  54  per 
cent  and  oils  around  10  percent. 
New  formulations  coming  onto 
the  market  include  oil-free 
products  and  gel  formulations. 
It  is  too  early  to  say  how  much 
impact  they  will  make  on  other 
types  of  product.  All 
manufacturers  agree  that  self 
tans  have  large  potential,  which 
is  only  beginning  to  be  tapped. 
The  other  significant  trend  is  the 
move  towards  higher  protection 
products  —  sun  screens  of  SPF7 
and  above  now  account  for  40 
percent  of  sales.  Butthatstill 
means  most  people  are  opting 
for  an  SPF6  or  below  —  the  most 
popular  products,  according  to 
Piz  Buin  group  brand  manager 
Aisling  Cloonan,  are  SPF4-6. 

Sun types 

According  to  Professor  Rona 
Mackie,  dermatologist  and 
lecturer  at  Glasgow  University, 
most  people  in  the  UK  are  skin 
type  2,  which  means  they  burn 
easily  (most  cases  of  malignant 
melanoma  occur  with  this  type) 
but  will  acquire  a  mild  tan  if 
treated  carefully. 
Dermatologists  classify  skin 
types  into  six  categories,  one 
being  the  fairest  and  six  the 
darkest.  Professor  Mackie  would 
recommend  SPF4-6  for  skin  type 
6.  So  despite  all  the  publicity 
aboutthe  possible  dangersof 
sun  exposure,  the  message  is 
slow  in  filtering  through  to  the 
average  consumer. 

At  Roc,  medical  advisor  Anita 
Lee  says:  "It  is  not  realistic  to 
expect  people  to  radically 
change  their  ideas  about 

continued  on  p94 
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(7)  Beauty  International  have 
introduced  a  list  of  hints  and  tips  on 
how  best  to  apply  their  Soleil  IVOr 
self  tan,  launched  earlier  this  year. 
Advice  includes  exfoliation  prior  to 
application,  which  ensures  more 
even  coverage  and  a  longer  lasting 
effect 

(5)  Carnier's  Ambre  Solaire  gets  a 
host  of  new  products  for  '92,  plus  a 
new  formulation  with  micro- 
pigments  in  all  sunscreens.  There 
are  three  new  milk  formulations  — 
SPF4,  6  and  1 0,  and  two  new  high 
protection  products  —  cream 
SPF15  and  milk  SPF20. 
Consumers  still  want  a  tan,  say 
Gamier,  and  to  this  end  have  added 
Ultra  Bronzing  Nutritive  Fluid 
SPF2  and  Ultra  Bronzing  Nutritive 
creme  SPF3.  Both  are  easy  to  apply 
with  advanced  moisturising 
properties,  says  the  company, 
containing  vitamin  E  and  jojoba  oil. 
The  fluid  is  in  a  pump  action  spray. 
Two  new  products  have  been  added 
to  the  aftersun  range.  Instant  Relief 
aftersun  is  sprayed  directly  onto 
skin  and  and  contains  vitamin  E, 
collagen  and  jojoba  oil.  Moisture 
Rebalancer  is  designed  for  the  face 
and  other  sensitive  areas.  A  £ 1  m 
television  campaign  will  support 
the  range,  running  from  mid  June 
to  mid  July 

in  all  regions.  There  will  also  be  a 
Press  campaign  featuring  the  high 
protection  products  and  Instant 
Relief  aftersun  in  women's 
magazines.  A  £  1  cash  back  offer  on 
Ultra  Bronzing  Nutritive  creme  and 
Instant  Relief  will  run  from 
February 

@  Crookes  have  updated  the  logo 
on  their  Sun  E45  range,  moving  it 
in  line  with  the  new  corporate 
identity,  and  added  the  words 
"Contains  no  chemical 
sunscreens"  on  pack.  Support  for 
'92  includes  a  £750,000  Press 
advertising  and  PR  campaign. 
Educational  material  on  the  new 
UVA  rating  system  will  be  available 
for  pharmacists  and  consumers.  A 
new  counter  unit  has  been 
produced,  with  the  message  "From 
the  makers  of  Cream  E45" 

(?)  Bergasol  gets  an  Auto 
Bronzing  Sun  Cream  (£9.45).  It 
appears  striped  when  squeezed 
from  the  tube  and  combines  a  self- 
tanning  lotion  with  an  SPF8 
sunscreen.  The  product  will  be 
supported  with  Press  advertising 
and  trialing 

(5)  New  additions  to  the  Almay 
suncare  collection  are  SPF20 
protection  cream  (£7.49),  SPF30 
total  bloc  (£7.79)  and  total  bloc  lip 
protector,  SPF30  (£3.99).  All 
products  in  the  range  have  been 
repackaged.  A  Press  campaign  is 
planned  to  support  the  range 

(5)  New  for  Smith  &  Nephew's 
NTvea  Sun  range  is  the  SPF8  water 
resistant  sun  lotion  in  a  500ml 
(£10.99)  family  size.  Both  Nivea 
and  Simple  Sun  ranges  will  be 
supported  in  '92  by  Press 
advertising  in  women's  magazines, 
a  pharmacist's  manual,  an  advice 
hot  line,  point  of  sale  leaflets  and  an 
upweighted  KISS  campaign 

(7)  The  Maws  Suncare  range 
(distributed  by  Addis)  has  been 
reformulated  and  repacked  and 
there  are  six  new  products.  Maws 
sunblock  SPF20  is  a  water- 
resistant  cream  in  a  tube  (100ml 


£4.50).  Maws  sun  lotion  SPF15  is 
said  to  be  rich  h\  moislurisers 
(200ml  £6.50),  AJso  new  is  sun 
lotion  SPF8  (200m!  £5.99).  There 
are  three  new  aftersun  products: 
aftersun  cooling  g«  l  (iOOm! 
£4.50),  containing  aloe  vera,  and 
after  sun  bath  gel  (200m!  £4.50) 
and  after  sun  lotion  (200ml  £4.50). 
To  coincide  with  the  launch.  Maws 
are  offering  a  free  children's  t-shirt 
with  any  two  purchases  from  the 
range 

(8)  Warner  Lambert's  Hawaiian 
Tropic  gets  a  plethora  of  new 
products  for  '92.  Facial  tanning 
cream  SPF12  (50ml  £7.50) 
contains  vitamin  E.  Sport  lotion 
SPF20  ( 1 25ml  £7.75)  offers  eight 
hours  waterproof  protection, 
without  leaving  skin  sticky,  says 
the  company.  Sun  screen  gel  SPF8 
(200ml  £7.75)  is  expected  to 
appeal  to  younger  consumers. 
There  are  also  three  new  self- 
tanning  products  —  a  Light  Skin 
formula  lotion  ( 1 80ml  £7.95),  a 
Light  Skin  formula  gel  ( 1 80ml 
£7.95)  and  a  Dark  Skin  formula 
lotion  (1 80ml  £7.95).  The  self  tans 
are  exclusive  to  Boots  this  year.  To 
support  the  range  there  will  be  a 
television  and  Press  campaign  and 
a  competition 

(5)  Windsor  Healthcare  are 
putting  £  1  m  behind  Uvistat  this 
year,  which  includes  a  Press 
campaign  throughout  the  Summer 
in  newspapers  and  magazines. 
Other  support  includes  a  sampling 
campaign.  Testers  for  the  aftersun 
and  SPF8  lotion  will  be  available  to 
pharmacists  and  there  is  new  point 
of  sale  material,  a  new  consumer 
leaflet  and  a  tan  planner 

(w  Building  on  the  success  of 
their  Jet  Bronzer  self-tan,  Piz  Buin 
gets  Jet  Bronzer  Face  Cream  (75ml 
£6.50)  for  the  new  season.  The 
product  will  give  a  natural  tanned 
look  in  two  hours,  says  the 
company.  It  will  not  wash  off,  and 
fades  naturally  in  a  couple  of  days. 
Also  new  is  SPF8  oil-free  lotion, 
which  joins  the  SPF4  oil-free 
sunscreen.  It  is  waterproof  for  up 
to  80  minutes  and  retails  at  £8.25 
(200ml).  The  range  will  be 
supported  by  a  £750,000  Press 
advertising  and  PR  campaign,  says 
the  company 

Suncheck,  the  sun  exposure 
monitoring  system  launched  by 
Sherwood  Skincare  last  Summer, 
will  be  supported  in  a  number  of 
ways  in  '92.  Point  of  sale  material 
including  window  display  cards  and 
stickers,  shelf  markers,  consumer 
leaflets  and  counter  units  are 
available.  Other  support  includes 
Press  advertising  in  women's  and 
general  interest  magazines  and  a 
local  radio  campaign 

Joining  the  Roc  suncare  portfolio 
for  '92  is  an  Invisible  Sunscreen 
lotion  for  the  maximum  protection 
range.  It  is  water  resistant, 
non-greasy  and  suitable  for  face 
and  body,  say  Roc 

Vichy  have  repackaged  their 
Moisturising  Self  Tanning  care  into 
a  chunky  tube,  which  is  boxed  to 
ensure  better  stability  on-shelf 


Johnson  &  Johnson  are  adding  one 
new  product  to  their  1992  suncare 
portfolio  -  lotion  SPF4  (200ml 
£6.75) 
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continued  from  p91 
tanning.  They  are  moving  away 
from  the  dark  tanned  look  of 
the  past  20  years,  but  they  still 
wanta  healthy  colour.  Our 
message  isthat  you  can  still  get  a 
tan,  but  without  the  burning". 

Marketing  managerfor 
Crookes'  Sun  E45,  Chris  Bunniss, 
says  the  new  range  performed 
betterthan  expected,  which  he 
believes  is  partly  due  to  growing 
health  awareness.  "People  who 
use  E45  are  very  aware  of  the 
harm  they  can  do  to  their  skin", 
he  says.  He  also  believes  "there 
is  a  shift  towards  a  golden  tan 
and  away  from  the  mahogany 
look,  which  is  seen  as  cheap 
now". 

Piz  Buin's  Aisling  Cloonan 
says  "there  is  a  slow  shift 
towards  higher  SPFs,  but  people 
still  want  a  tan".  She  points  out 
that  67  per  cent  of  package 
holidays  last  year  were  beach- 
based  and  the  company's 
consumer  research  revealed  76 
per  cent  of  people  are  aware  of 
the  risks  of  sunbathing,  but  most 
did  not  change  their  behaviour 
—  20  per  cent  admit  to  not  using 
sun  protection  at  all. 

Brown  appeal 

Consumer  research  conducted 
by  Gamier  for  Ambre  Solaire 
revealed  49  per  cent  of  people 
felt  better  when  they  were 
brown,  compared  to  35  per  cent 
in  1985,  and  20  per  cent  said 
they  sunbathed  at  every 
opportunity.  However,  50  per 
cent  said  they  were  aware 
sunbathing  was  harmful  to  skin 
and  only  6  per  cent  said  they 
didn't  believe  sun  scare  stories. 

Research  carried  out  by  Smith 
&  Nephew  for  Nivea  showed  a 
worrying  lack  of  awareness  of 
the  importance  of  protecting 
children  from  the  sun.  Only  25 
per  cent  said  they  always  try  to 
keep  children  out  of,  or 
protected  from  the  sun.  To  this 
end,  the  company  is 
upweighting  its  KISS  (kids  in  the 
sun  shine)  campaign  for  '92.  Dr 
Oswald  Morton,  advisor  to 
Windsor  Healthcare,  points  out 
that  the  ability  of  the  skin  to 
defend  itself  does  not  fully 
develop  until  children  are  in 
their  mid-teens.  Children  should 
always  be  protected,  he  says, 
and  not  allowed  to  tan  or  burn. 

So  who  is  the  typical 
sunpreps  purchaser  and  what 
are  they  looking  for?  Smith  & 
Nephew's  research  points  to 
women  aged  1 7-45,  who  enjoy 
buying  sunpreps  as  part  of  the 
pre-holiday  build  up  and  see 
them  as  an  essential,  but  fun 
purchase.  The  average  customer 
is  anxious  to  make  the  right 
choice  and  avidly  reads  point  of 
sale  literature,  pack  copy,  and 
compares  products  and  asks 
sales  staff  for  advice,  pushing 
the  typical  purchase  time  up  to 
20  minutes. 

It's  easy  to  forget  that  sun 
exposure  is  not  all  bad.  It  is  well 
known  that  the  sun  gives  a  sense 
of  well  being.  It  also  produces 
vitamin  D  synthesis  (although 
this  only  takes  about  ten 
minutes)  and  has  a  therapeutic 
effect  in  the  treatment  of 
psoriasis,  eczema  and  acne, 
although  only  short  exposure  is 
needed  for  each  of  these,  says 
Professor  Mackie. 
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UVA  initiative 

Last  year  saw  the  public 
bombarded  with  information 
on  the  dangers  of  UVA  rays  — 
many  companies  believe  the 
Press  over  emphasised  the 
dangers  and  failed  to  point  out 
that  UVB  rays  are  still  the  most 
harmful.  Windsor  Healthcare 
responded  to  the  issue  by 
putting  the  level  of  UVA 
protection  on  their  products, 
but  others  didn't  follow  suit. 
This  April  will  see  the  next  stage 
put  into  action  —  Boots  have 
devised  their  own  UVA/UVB 
ratio  system  which  all  sunprep 
products  claiming  to  provide 
UVA  protection  must  now 
feature  if  they  are  to  be  stocked 
by  Boots. 

The  new  ruling  has  caused 
much  controversy  among 
manufacturers,  many  of  whom 
feel  that  Boots  have  not 
researched  the  system 
thoroughly  enough.  Using  the 
Diffey  (in  vitro)  method  of 
testing,  products  will  be  marked 
on  the  back  of  the  pack  with  a 
UVA  protection  star.  The  stars 
range  from  one  to  four  and  are 
graded  moderate,  good 
superior  and  maximum. 

Julia  Haliwell,  group  buyer 
for  Boots  sunshop,  said  the 
company  didn't  wait  for  a 
European  UVA  standard  to  be 
agreed  on  because:  "We  felt  the 
public  deserved  an  explanation, 
in  view  of  all  the  publicity  about 
UVA  in  the  Press.  And  it  is 
unlikely  that  any  European 
ruling  will  be  implemented 
before  1995.  That's  too  long  to 
leave  people  in  ignorance." 
Boots  have  agreed,  however,  to 
adopt  the  new  European 
standared  if  it  is  different  from 
their  own  system,  although  the 
Diffey  method  is  being 
examined,  and  Ms  Halliwell  says 
that  Boots  have  a  50  per  cent 
chance  of  their  method  being 
adopted.  Asked  whether  Boots 
believed  the  Diffey  method  was 
the  best  way  to  evaluate  UVA, 
she  replies:  "It's  the  best 
method  at  the  moment". 

BVB  ©  ir  e  €  ©  ATS  f  M  S  0  ©  01]  ? 

The  main  concern  voiced  by 
manufacturers  isthatthe  public 
will  become  even  more  confused 
and  buy  a  product  on  its  UVA 
protection  merits  rather  than  for 
itsSPF  protection  level.  Boots  say 
they  are  putting  the  symbol  on 
the  back  of  packs  to  show  that 
SPFs  are  the  most  important 
factorand  they  will  be 
explaining  the  system  to  the 
public  via  a  Press  campaign  and 
point  of  sale  information.  At 
Windsor  Healthcare  marketing 
manager  Andrew  Dixon  says  he 
is  quite  happy  about  the  Boots 
scheme  (almost  all  their 
products  will  carry  a  three  or 
four  star  rating),  but  thinks  it 
will  be  some  time  before  the 
public  understands  what  UVA  is. 
"It  took  about  ten  years  to  sort 
SPFs  out.  There  is  nothing  to 
suggest  that  UVA  will  be  any 
quicker." 

At  Roc  senior  product 
manager  Mary  Wray  believes  an 
international  or  European 
standard  for  UVA  evaluation  is 
necessary.  Dr  Jean  Pallett, 
medical  advisorfor  Piz  Buin,  is 
not  convinced  by  the  Diffey 


Top  five  brands  (Nielsen) 


Ambre  Solaire 
Boots  Soltan 
Nivea 
Avon 
Piz  Buin 


method  since  it  does  not 
measure  absolute  protection, 
but  only  in  relation  to  UVB.  You 
can  easily  have  a  low  SPF  with 
high  UVA  protection.  At 
Gamier,  group  product 
manager  for  Ambre  Solaire, 
Caroline  Bird,  agrees  the  ratio 
system  can  be  confusing. 

At  Smith  &  Nephew  product 
manager  Amanda  Morgan  says: 
"Fundamentally,  we've  always 
agreed  with  what  Boots  are 
trying  to  do  —  there  is  a  need  to 
standardise  UVA  rating.  But 
we're  not  so  sure  about  the  way 
they  are  going  about  it." 

One  definite  plus  point  that 
has  come  out  of  the  Boots 
initiative,  says  Ms  Haliwell,  is 
that  almost  every  manufacturer 
has  improved  their  product 
formulationsto  increase  UVA 
protection.  That  has  to  be  good 
news  for  the  consumer. 

Boots  are  encouraging 
suncare  manufacturers  to  use 
the  UVA  rating  system  on  packs 
going  into  other  outlets, 
including  other  pharmacies.  Dr 
Jack  Ferguson,  head  of 
formulations  services,  says:  "At 
this  time  of  controversy  over 
protection  of  UVA,  it  is 
imperative  that  we  develop  a 
single  standard  for  the  whole 
marketthatcan  be  readily 
reproduced  in  different 
markets".  So  whether  you  agree 
with  the  system  or  not,  you  need 
to  be  clued  uponwhatitall 
means,  or  risk  losing  an 
increasing  share  of  sales  to 
Boots.  (Ms  Haliwell  says  Boots 
will  be  happy  to  answer  any 
questions  on  the  new  system). 

Pharmacy  share 

At  Roc  Ms  Wray  says 
"pharmacists  are  beginning  to 
see  suncare  as  part  of  the 
healthcare  sphere"  and  moving 
away  from  their  view  of  it  as  a 
cosmetic  issue.  If  it  takes  the 
average  consumer  20  minutes  to 
purchase  their  sunpreps,  then 
they  are  perhaps  confused  and 
in  need  of  help.  One  would 
think  that  the  independent 
pharmacy  would  be  ideally 
placed  to  offer  that  advice, 
boasting  a  friendly  atmosphere 
and  healthcare  experts 
permanently  at  hand.  Although 
Boots  claim  a  43  per  cent  share 
of  suncare  sales  (Mintel,  May 
'91)  other  pharmacies  now  only 
have  1 7  percent.  According  to 
Windsor  Healthcare,  this  figure 
is  down  1 8  per  cent  on  last  year 
to  £1 1 .5  million.  Department 
stores  have  been  the  only  outlets 
to  grow  their  share  of  the 


market  in  1991,  up  32  percentto 
a  5.5  percentshare,  according 
to  Ciba  Consumer. 

The  results  of  a  Windsor 
Healthcare  survey  into  sunpreps 
in  pharmacies  revealed  that  77 
per  cent  of  pharmacies  only 
order  new  stock  when  they  run 
out.  Of  those  questioned,  30  per 
cent  didn't  think  staff 
knowledge  of  sunpreps  was 
important,  although  35  percent 
entrust  the  orders  to  the  sales 
assistant.  Only  40  per  cent  use 
window  display  material  in  the 
Summer  and  50  percent  don't 
use  shelf  edgers.  Television 
advertising  isconsidered  to  have 
more  power  than  brand  share  or 
product  information.  Mr  Dixon 
recommends  pharmacists  stock  a 
maximum  of  four  or  five  brands 
—  60  per  cent  stock  six  or  more. 

Ms  Cloonan  at  Piz  Buin 
believes  pharmacies  can  help 
themselves  by  displaying  stock 
for  longer  —  from  April  to 
October,  at  least,  and  improving 
their  displays  with  clear 
information  at  point  of  sale  — 
something  all  manufacturers 
agree  with. 

At  Roc  Mary  Wray  says  that 
pharmacists  should  also  be 
aware  of  recommending 
maximum  protection  products 
to  patientstaking  drugs  which 
cause  photosensitivity  or  those 
with  known  photosensitive 
conditions  such  as  herpes 
simplex  or  eczema. 

For  1 992  the  majority  of  new 
products  are  either  high 
protection  additionsor  self  tans. 
Chefaro  Products  are  one  of 
many  jumping  onto  the  fake  tan 
wagon  this  year.  Sally  Hunt, 
senior  product  manager  for 
Bergasol,  says:  "The 
exceptionally  good  growth  of 
the  artificial  tanning  sector  has 
illustrated  that  the  consumer  is 
prepared  to  try  different 
productsand,  if  they  perform, 
will  buy  them  on  a  regular 
basis."  Their  success  does  not 
seem  to  have  taken  away  from 
sunscreens  —  they  only  account 
for  about  8  per  cent  of  the 
market,  but  the  sector  has 
grown  21  percent  on  last  year 
(Nielsen).  Certainly  an  area  to 
watch. 

According  to  the  October 
figures  from  the  MR  Booking 
Audit,  bookings  for  Winter 
holidays  are  up  1 2  per  cent  on 
last  year  and  32  per  cent  for 
Summer  holidays.  So  whatever 
the  weather  in  the  UK,  the 
sunpreps  market  should  see  an 
improvement  in  '92. 
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AGAIN  THIS  RANGE  TAKES  THE  BUDGET  MARKET  BY  STORM 
MAKE  SURE  YOU  ARE  IN  FOR  A  SUNNY  TIME... 
CALL  US  NOW  ON  061  777  9229 
OR  FILL  IN  THE  COUPON  FOR  FURTHER  INFORMATION 

LINCO IMPEX  LTD.,  LINCO  HOUSE,  MANCHESTER  RD,  CARRINGTON,  MANCHESTER  M31  4BX  TEL:  061-777  9229.  FAX:  061-777  9112. 


NAME: 


ADDRESS: 


i 


TEL  NO: 


TYPE  OF  BUSINESS: 


New  players  on 
the  beach 


Bayer  have  entered  the  U  K 
sunpreps  market  (the  second 
largest  in  Europe)  with  the 
launch  of  Delial.  The  range  will 
be  marketed  and  distributed  by 
Scholl  Consumer  Products  (the 
range  was  sold  in  the  UK  in  the 
seventies  for  some  years). 

According  to  Bayer,  29  per 
cent  of  British  consumers  are 
already  aware  of  Delial,  having 
seen  it  abroad. 

The  UK  range  will  be  compact 
at  first,  comprising:  SPF2  sun 
tanning  lotion  (200ml  £6.49); 
SPF4  tanning  lotion  (200ml 
£6.79);  SPF6  waterproof  sun 
tanning  lotion  (200ml  £7.69); 
SPFIOtanning  lotion  (200ml 
£8.29)  and  cream  (1 00ml  £7.29); 


a  couple  to  promote  the'brand's 
appeal  to  both  men  and 
women. 

•  Coppertone,  previously 
handled  by  Scholl,  has  been 
taken  over  by  Jean  Sorrelle.  The 
range  will  be  relaunched  in 
April. 

Danish  company  Riemann  are 
launching  a  range  of  three 
products  exclusive  to  pharmacy 
this  year.  The  products  are 
already  available  duty  free  on 
charter  flights. 

PRE  sun  accelerator  is 
recommended  before  sun 
exposure  to  encourage 
production  of  melanin  and  is 
said  to  reduce  the  risk  of 
sunburn  and  peeling  (100ml 


Mini 


m 
(Mlal 


m 


m 


\  (h>liiil\  (Mill  q 


1     HESK2M  ■** 

1    «    1  * 


SPF20sun  block  cream  (100ml 
£7.89);  aftersun  soother  lotion 
(200ml  £5.79). 

A  range  of  sensitive  skin 
products  has  been  developed, 
which  are  free  from 
preservatives  and  emulisif  iers. 
They  will  be  exclusive  to  Boots 
for  1992,  after  which  Scholl 
hope  they  will  become  more 
widely  available. 

Support  for  the  brand  from 
Scholl  includes  a  £1 .4  million 
programme  of  Press  advertising 
and  PR.  The  Press  advertising 
uses  the  theme  "Delial  —the 
colour  of  Summer"  and  features 
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£9.60;  200ml  £1 5.20).  P20  is  a 
sunscreen  which  the  company 
claimsonly  needs  a  once  daily 
application.  It  has  an  SPF20,  is 
non-greasy  and  invisible  and 
contains  para-aminobenzic  acid 
(100ml  £11.25:  200ml  £20.85). 
PS  aftersun  is  non-greasy  and 
said  to  prolong  the  life  of  a 
tan  (100ml  £9.60;  200ml  £1  5.20). 
None  of  the  products  are 
tested  on  animals,  say  Riemann 
UK. 

Inquiries  should  be  directed 
to  the  Reigate  office  (0737 
242470)  until  a  sales  distributor 
is  appointed. 


Blocking  tactics 

C&D  looks  at  titanium  dioxide,  a  common 
ingredient  in  sun  preparations 


Sunscreens  either  absorb 
ultraviolet  (UV)  radiation  or  they 
disperse  it. 

Titanium  dioxide  is  a 
naturally  occurring  substance,  a 
common  mineral  with  deposits 
distributed  throughoutthe 
earth's  crust.  Refined  pure 
titanium  dioxide  is  a  chemically 
inert,  stable,  intensely  white 
powder,  insoluble  in  water  and 
organic  solvents.  It  is  a  UV 
disperser. 

Like  zinc  oxide  and  ferric 
oxide,  titanium  dioxide  tends  to 
be  used  in  sun  preparations  as  a 
physical  barrier,  and  is  used 
either  on  its  own  or  in 
combination  with  other 
chemicals  when  a  total  blocking 
of  UV  is  required.  It  is  most 
commonly  found  in  products 
used  for  photodermatological 
conditions. 

Chemical  sunscreens,  which 
absorb  UV,  can  be  formulated 
easily  into  a  wide  range  of 
different  products  such  as  gels, 
oils,  lotions,  creams,  and  sprays. 
UV-dispersers,  on  the  other 
hand,  are  opaque  pigments 
which  reflect  UV  light  and  visible 
light  wavelengths,  giving  the 
skin  a  white  sheen.  They  can, 
therefore,  be  difficult  to 
formulate  into  cosmetically 
acceptable  products. 

The  ideal  UV-disperser  would 
have  total  dispersion  of  UV 
wavelengths  and  total 
transmission  of  visible  light  (ie. 
would  not  appear  white  on  the 
skin). 

The  ability  of  a  material  to 
reflect  light  of  a  particular 
wavelength  depends  on 
refractive  index  and  particle 
size.  To  reduce  the  reflection  of 
visible  light,  titanium  dioxide  is 
micronised. 

For  this  to  be  an  effective 
sunscreen  it  must  be  thoroughly 
dispersed  in  the  product  and 
must  stay  that  way.  However 
once  formulated  into  a  base 
suitable  for  use,  the  micronised 
particles  tend  to  reaggregate. 
Aggregated  particles  merely 
behave  like  larger  particles 
of  titanium  dioxide  with  the 
resulting  reductions  in  efficacy 


and  increases  in  skin 
whiteness. 

Despite  these  drawbacks, 
titanium  dioxide  is  a  safe  and 
effective  sunscreen  for  both 
UVA  and  UVB.  Its  effectiveness 
increases  with  increasing 
concentration,  making  it 
suitable  for  products  with  high 
SPF  values. 

Blending  together 

As  the  particle  size  of  titanium 
dioxide  decreases  its 
sunscreening  spectrum  alters. 
Microfined  titanium  dioxide's 
primary  particle  size  is  20  times 
smallerthan  ordinary  titanium 
dioxide  particles.  A  small 
particle  size  has  the  advantage 
of  being  transparent  on  the  skin, 
but  the  disadvantage  of  giving  a 
comparatively  small  amount  of 
UVA  screening  relative  to  UVB. 
In  contrast,  larger  particle  sizes 
give  high  ratio  of  UVA:  UVB 
screening,  but  give  considerable 
whitening  on  the  skin  which 
leads  to  the  product  being 
unacceptable. 

Blending  different  sizes  of 
microfined  titanium  dioxide 
enables  products  to  be 
formulated  which  have  a  good 
UVA:UVB  screening  ratios,  while 
retaining  sufficient  skin 
transparency  giving  the 
advantages  of  all  the  particle 
sizes. 

Formulating  products  with 
microf  ine  titanium  dioxide  using 
conventional  emulsion 
technology  can  be  difficult. 

In  a  process  developed  by 
Crookes  Healthcare,  a  novel 
emulsion  system  is  used, 
involving  a  water-in-oil 
emulsion  and  a  special  coating 
on  the  titanium  dioxide.  The 
major  oil  constituent  is  volatile 
silicone  oil,  which  gives  pleasant 
application  characteristics  and 
evaporates  to  leave  a  non-stick 
residue. 

Because  microfine  titanium 
dioxide  reflects  a  low  level  of 
visible  light,  products  should  be 
dotted  over  the  skin  and  rubbed 
in  well  for  even  application  and 
minimum  visibility. 
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Cash  in  on  the  Hawaiian  Tropic  range 

Hawaiian  Tropic  is  the  fastest  growing  brand  in  the  suncare  market  seeing 
amazing  growth  over  the  last  twelve  months.  Hawaiian  Tropic  is  now  the  third 
largest  pharmacy  brand,  holding  13.1  percent  of  the  independent  pharmacy 
trade. 

So  what  is  the  secret  of  Hawaiian  Tropic's  success? 

Hawaiian  Tropic  suncare  offers  a  broad  range  of  natural  based  products 
to  suit  all  skin  types  and  ages,  whatever  the  holiday  destination.  Lotions,  gels, 
spray  oils,  traditional  oils  and  creams  are  available,  ranging  from  maximum 
sun  protection  factor  SPF30  through  to  minimum  protection  SPF2.  The  range 
is  colour-coded  for  easy  selection:  lighter  coloured  packs  indicate  higher  sun 
protection  factors:  darker  packs  indicate  lower  protection.  All  sun  protection 
products  have  that  special  Hawaiian  Tropic  fragrance.  The  range  is  completed 
by  Solarium  Gel.  Rich  Aftersun  Moisturiser  and  Cool  Aloe  Gel. 

Moving  with  the  times 

Hawaiian  Tropic  meets  all  the  needs  of  today's  consumer.  This  high 
performance  sun  protection  range  offers  full  waterproof  protection  and 
protects  against  both  the  sun's  UVA  and  UVB  rays. 

New,  innovative  products  are  always  being  introduced  to  further  expand 
the  range  which  will  be  supported  by  press  and  TV  advertising  in  1992. 

New  for  1992 

•  Sports  Lotion  SPF20  ( 125ml  £7.45) 

A  revolutionary  new  sunscreen,  unique  in  offering  eight  hours  waterproof 
protection.  Designed  with  watersports  enthusiasts  in  mind,  its  light 
formulation  gives  reassurance  by  remaining  on  the  skin,  whilst  avoiding  the 
need  for  continual  reapplication. 

•  Facial  Tanning  Cream  SPF12  (50ml  £7.50) 

This  advanced  new  facial  tanning  cream  offers  optimum  UVA  and  high  UVB 
protection  using  a  combination  of  titanium  dioxide  and  an  additional  high 
performance  sunscreen  which  offer  the  ultimate  in  UVA  protection.  The 
cream  base  is  light,  non-comedogenic  with  high  levels  of  Vitamin  E  to  prevent 
delicate  facial  skin  wrinkling  and  ageing. 

•  Sun  Screen  Gel  SPF8  ( 100ml  £sT95)^ 

In  recognition  of  the  growing  preference  for  water-based  products,  especially 
with  the  younger  market,  this  new  gel  sunscreen  offers  good  UVA  and  UVB 
protection. 


Win  a  luxury  weekend  from  Hawaiian  Tropic 

Hawaiian  Tropic  is  offering  a  luxury  weekend  for  two  at  Gleneagles  to  the 
winner  of  this  competition.  Fifty  runners  up  will  win  special  Hawaiian 
Tropic  wine  coolers. 

Just  answer  the  following  questions  correctly  and  complete  the  tie 
breaker. 

1.  For  how  long  does  new  Hawaiian  Tropic  Sports  Lotion  offer 
waterproof  protection? 

2.  What  is  the  SPF  of  Hawaiian  Tropic's  new  Facial  Tanning  Cream? 
Complete  the  tie  breaker  in  no  more  than  fifteen  words. 

Hawaiian  Tropic  is  the  natural  choice  for  tanning  because: 


Please  send  your  answers  stating  your  name  and  address  of  your 
pharmacy.  Closing  date  February  29,  1992.  Send  to  Hawaiian  Tropic, 
Warner  Lambert  Health  Care,  Lambert  Court,  Chestnut  Avenue, 
Eastleigh  Hants  S05  3ZQ 

Name  

Address  


 Phone  

Rules 

The  judges '  decision  is  final.  Entrants  must  be  over  18.  Only  one  entry  per  person. 
No  correspondence  will  be  entered  into.  No  entries  permitted  from  employees  of 
Warner  Lambert  Health  Care  or  Benn  Publications  Ltd  or  their  dependents. 


[Tiarmacyupdate 

The  insulin 


story 


Charlotte  Fry  and  Catherine  Duggan  at  the 
pharmacy  departments  of  The  Royal  London 
Hospital,  Whitechapel  and  The  Royal  Free 
Hospital,  Hampstead,  London  conclude 
C&D 's  series  on  diabetes  with  a  look  at 
insulin  dependent  diabetes  mellitus 


The  severity  of  the  presenting 
signs  and  symptoms  is 
dependent  on  the  degree  of 
insulin  deficiency.  Severe  and 
sudden  onset  presents  with 
hyperosmolality, 
hyperketonaemia,  dehydration, 
nausea  and  vomiting, 
abdominal  pain,  stupor  and 
coma.  Table  I  lists  some  common 
presenting  signs. 

A  single  reliable  marker  for 
IDDM  is  not  available  and 
classification  is  sometimes 
difficult.  Diagnosis  isconfirmed 
by  elevated  blood  glucose 
values,  ketonuria,  glucosuria 
and  consideration  of  variables 
including  age  of  onset,  body 
weight,  familial  factors  and  the 
presence  of  islet  cell  antibodies. 
Other  diagnostic  procedures 


include  an  oral  glucose 
tolerance  test. 

Insulin  therapy 

Insulin  is  a  polypeptide 
hormone  and  was  first  used  in 
the  treatment  of  IDDM  IN  1922. 
Since  this  time  a  steady  decline 
in  the  incidence  of  mortality  and 
extent  of  morbidity  of  the 
disease  has  been  noted.  Priorto 
its  introduction  patients  with 
IDDM  survived  on  average  one 
year  from  diagnosis.  This 
increased  survival  time  has 
shown  up  a  high  incidence  of 
micro-  and  macro-vascular 
complications. 

Insulin  may  be  extracted 
from  porcine  and  bovine 
pancreas  and  is  purified  by 
crystallisation.  It  is  also 
produced  biosynthetically  using 


Insulin  dependent  diabetes 
mellitus  (IDDM)  affects  between 
3  and  4  percent  of  the 
population  in  industrialised 
countries  and  about  10  per  cent 
of  all  diabetic  patients  are 
insulin  dependent.  IDDM  has 
previously  been  described  as 
juvenile  onset  or  Type  I  diabetes, 
buttheterm  IDDM  is  more 
clinically  descriptive  and 
favoured  by  the  World  Health 
Organisation. 

Although  essentially  a 
hormonal  disorder,  genetic  and 
immunological  evidence  is 
available  to  show  the  separate 
causes  of  IDDM  from  those 
causing  non-insulin  dependent 
diabetes  (NIDDM). 
Consideration  should  be  given 
to  the  fact  that  many  patients 
developing  IDDM  initially  have  a 
phase  of  NIDDM,  and  also  that 
patients  with  NIDDM,  under 
stressful  conditions,  may 
become  temporarily  insulin 
dependent. 

Previous  articles  in  this  series 
have  examined  the  underlying 
pathology  of  the  two  types  in 
greater  detail*. 

IDDM  may  develop  in 
genetically  predisposed 
individuals  after  an  infection  or 
contact  with  an  environmental 
toxin,  causing  a  lesion  in 
pancreatic  beta  cells.  Among 
those  infective  organisms 
known  to  cause  the  lesion  of 
beta  cells  are  the  viruses 
coxsackie  B4,  rubella  and 
mumps.  Invading  organisms 
may  infiltrate  and  destroy  the 
beta  cells,  which  in  turn  release 
proteins  causing  the  formation 
of  auto-antibodies  to  the  islet 
cells. 

At  a  point  when  80  per  cent 
of  the  beta  cells  withinthe  islets 
of  Langerhans  have  been 
destroyed  the  patient  becomes 
hyperglycaemic,  the  remaining 
beta  cells  fail  to  respond  to 
secretory  stimuli  and  levels  of 
circulating  insulin  are 
negligible. 

98 


Molecular  computer  graphics  representation  of  insulin  in  its  hexameric  form 
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Table  1 .  Common  signs 
and  symptoms  of  IDDM 

—  polydipsia 

—  polyuria 

—  weight  loss 

—  fatigue 

—  weakness 

—  pruritus 

—  visual  disturbances 

—  paresthesias 

recombinant  DNA  technology 
with  E.  coli and  may  be 
produced  semi-synthetically 
using  enzymatic  modification  of 
porcine  insulin.  Thereare 
differences  in  the  precise  amino 
acid  sequence  of  animal  and 
human  insulins.  Preparations  of 
human  sequence  insulin,  such  as 
those  produced  using 
recombinant  DNA  technology, 
should  theoretically  be  less 
immunogenic,  however  trials 
show  no  real  advantage  is 
gained. 

Insulin  is  activated  by 
gastro-intestinal  enzymes  and 
must  therefore  by  given  by 
injection:  the  subcutaneous 
route  is  ideal  for  most  cases.  It  is 
usually  injected  into  the  upper 
arms,  thighs,  buttocks  or 
abdomen  and  there  may  be 
increased  absorption  from  a 
limb  site  if  the  limb  is  used  in 


strenuous  exercise.  Insulin  is 
usually  administered  using  a 
syringe  and  needle  but  there  is  a 
rapid  rise  in  the  use  of  smaller 
and  more  convenient  injection 
devices  such  as  the  Novopen  and 
Penject  systems.  These  hold 
insulin  in  cartridge  form  and 
meter  the  required  dose 
permitting  greater  freedom 
even  though  injections  may  be 
required  three  or  four  times  a 
day. 

Insulin  can  also  be  given  by 
continuous  subcutaneous 
infusion  using  soluble  insulin  in 
an  infusion  pump.  This 
technique  now  has  an 
established,  though  limited, 
place  in  the  treatment  of  IDDM 
and  provides  continuous  basal 
insulin  infusion  with 
preprandial  boosts.  The  chief 
benefit  is  the  considerable 
improvement  in  quality  of  life 
enjoyed  by  some  patients  and  at 
times  the  elimination  of 
troublesome  and  recurrent 
hypoglycaemic  episodes. 
Patients  must  be  well  motivated, 
reliable  and  able  to  monitor 
their  own  blood  glucose,  and 
they  must  have  access  to  expert 
advice  both  day  and  night. 

When  treating  diabetic 
ketoacidosis  insulin  should  be 
given  by  intravenous  or 
intermuscular  injection,  since 
absorbtion  from  subcutaneous 
depot  injection  my  be  slow  or 
erratic. 

Minor  allergic  reactions  at 
the  sites  of  injections  during  the 
first  few  weeks  of  treatment  are 
uncommon,  usually  transient 
and  require  no  treatment.  Fat 
hypertrophy  sometimes 
develops  at  sites  of  insulin 
injection  and  can  to  some  extent 
be  avoided  by  choosing 
different  sites. 

Treatment  choice 

About  25  percent  of  diabetics 
require  insulin  treatment  and 
insulin  is  required  by  most  of 
those  with  a  rapid  onset  of 
symptoms,  weight  loss, 
weakness  and  sometimes 
vomiting,  often  associated  with 
ketonuria.  The  majority  of  those 
who  are  obese  can  be  managed 
by  restriction  of  carbohydrate  or 
energy  intake  alone,  or  with 
subsequent  administration  of 
oral  hypoglycaemic  drugs.  Most 
children  require  insulin  from  the 
outset. 

Management 

The  aim  of  treatment  is  to 
achieve  the  best  possible  control 
of  plasma  glucose  without 
making  the  patient  obsessional 
and  avoiding  disabling 
hypoglycaemia.  Close  co- 
operation is  needed  between 
the  patient  and  the  medical 
team.  Mixtures  of  available 
insulin  preparations  may  be 
required  and  these 
combinations  have  to  be 
worked  out  for  the  individual 
patient. 

Insulin  requirements  may  be 
affected  by  variations  in  life 
style,  infection  and 
corticosteroid  therapy  and 
sometimes  by  a  very  small 
amount  taking  the  oral 
contraceptive  pill.  In  pregnancy 
insulin  requirements  should  be 
assessed  frequently  by  an 


experienced  physician. 

Insulin  doses  should  allow  for 
normal  carbohydrate  and 
protein  intake  but  obesity  must 
be  avoided.  Dosages  are 
determined  on  an  individual 
basis,  by  gradually  increasing 
the  dose  while  avoiding 
hypoglycaemia. 

There  are  three  main  types  of 
insulin  preparation:- 

1 .  Those  of  short  duration 
having  a  rapid  onset  of  action 
namely  soluble  forms  of  insulin. 

2.  Those  with  an  intermediate 
action,  for  example  insulin  zinc 
suspension  and  Isophane  insulin 
injection. 

3.  Those  with  a  slower  onset  of 
action  lasting  for  long  periods, 
for  example  human  Ultratard. 

The  duration  of  action  varies 
considerably  from  one  patient 
to  another  and  this  must  be 
assessed  for  every  individual. 
Table  II  provides  approximate 
guidelines.  Most  patientsare 
started  on  insulins  of 
intermediate  action  twice  daily 
and  short  acting  insulin  can  later 
be  added  to  cover  any 
hyperglycaemia  resulting  from 
meals. 

Short  acting  insulin 

Soluble  insulin  is  a  short  acting 
form  of  insulin.  It  is  usually 
injected  1  5  to  30  minutes  before 
meals.  This  is  the  only 
appropriate  form  of  insulin  for 
use  in  diabetic  emergencies  or 
prior  to  surgical  procedures  and 
has  the  great  advantage  that  it 
may  also  be  given  intravenously 
or  intramuscularly. 

After  subcutaneous  injection 
of  soluble  insulin  the  onset  of 
action  is  rapid,  after  30  to  60 
minutes  and  the  peak  action  is 
found  between  two  and  four 
hours.  A  more  rapid  onset  and 
shorter  duration  of  action  are 
generally  found  with  human 
sequence  preparations. 

Following  intravenous 
injection,  soluble  insulins  have  a 
short  half  life  of  approximately 
five  minutes. 

Intermediate  and 
long  acting  insulins 

The  onset  of  action  of 
intermediate  and  long  acting 
insulins  is  found  about  one  to 
two  hours  after  subcutaneous 
injection,  the  maximum  effect  is 
seen  between  12  to  14  hours  and 
the  duration  of  action  is 
between  1 6  to  35  hours.  Some 
preparations  may  be  given  twice 
daily  in  conjunction  with  a  short 
acting  insulin  whereas  others 
are  given  once  daily,  especially 
in  elderly  patients.  It  is  possible 
to  mix  long  acting  or 
intermediate  acting  insulins 
with  soluble  insulins  in  a  syringe 
and  the  properties  of  the  two 
components  will  remain  intact. 

Isophane  insulin  is  a 
suspension  of  insulin  and 
protamine.  This  is  particularly 
valuable  when  initiating  a  twice 
daily  insulin  schedule.  Patients 
may  mix  isophane  and  soluble 
insulins,  but  ready  mixed 
preparations  such  as  biphasic 
isophane  insulin  are  available 
commercially. 

Amorphous  insulin  zinc 
suspension  has  an  intermediate 
duration  of  action  and 
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crystalline  insulin  zinc 
suspensions  have  a  more 
prolonged  duration.  These 
preparations  may  be  used 
independently  or  are  available 
as  a  mixed  preparation  such  as 
insulin  zinc  suspension  (30  per 
cent  amorphous,  70  per  cent 
crystalline). 

Protamine  zinc  insulin  is 
often  given  once  daily  in 
conjunction  with  a  soluble 
insulin 

Home  glucose  monitoring  is 
advantageous  in  allowing 
greater  patient  control.  Many 
systems  are  available  and 
patients  should  be  advised  on 
the  safe  disposal  of  lancets, 
single  use  syringes  and  needles. 
Lancets  may  be  used  on  their 
own  or  in  an  automatic  finger 
pricking  device. 

Patient  education 

Recent  surveys  show  that  the 
quality  of  metabolic  control  is 
unsatisfactory  in  most  diabetic 
patients  (70-80  per  cent).  There 
are  several  reasons  for  these 
difficulties  which  include  control 
of  the  disease  and  its 
manifestations. 

The  best  way  to  manage 
fluctuations  in  glycaemic  control 
is  by  educating  and  training  the 
patient  to  participate  actively  in 
treatment.  Information  should 
include:  general  information 
about  the  disease;  how  to  cope 
with  acute  complications  such  as 
hypoglycaemia  and 
ketoacidosis;  prevention  of  long 
term  complications  including 
foot  care  and  personal  hygiene; 
the  main  components  of 
therapy,  namely  insulin,  diet 
and  exercise  and  self  monitoring 
of  therapy. 

The  main  goal  of  therapy  and 
education  is  to  help  patients 
accept  the  fact  that  they  have 
diabetes  and  learn  to  cope  with 
the  disorder. 

Complications 

Complications  that  frequently 
develop  with  diabetes  often  call 
for  some  form  of  drug  therapy. 
In  most  cases  these 
complications  are  not  unique  to 
diabetic  patients  and 
satisfactory  drug  dosing 
protocols  have  been  developed 
for  non-diabetics.  However,  the 
pharmacokinetics  and 
pharmacodynamics  of  a  number 
of  drugs  are  altered  by  diabetes. 
Thus,  dosage  regimens 
established  for  non-diabetic 
patients,  when  applied  to  an 
individual  with  diabetes,  may 
result  in  increased  incidence  of 
therapeutic  failure  or  undesired 
side-effects. 

Thebindingofanumberof 
drugs  in  the  blood  is  reduced  in 
diabetes,  which  may  be  due  to 
glycosylation  of  plasma  proteins 
or  due  to  displacement  by 
plasma  free  fatty  acids,  the  level 
of  which  is  increased  in  diabetic 
patients.  The  distribution  of 
drugs  with  little  or  no  binding  in 
the  blood  is  generally  not 
altered. 

Diabetes  affects  kidney 
function  in  a  significant  number 
of  patients.  During  the  firstten 
years  after  the  onset  of  the 
disease,  glomerularfiltration  is 
increased  in  these  patients,  thus 
the  renal  clearance  of  a  number 
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Other  methods  of  insulin  delivery  are  in  development,  to  improve  glycaemic  control  and  minimise  complications 


of  antibiotics  has  been  shown  to 
be  increased  in  diabetic 
children.  As  the  disease 
progresses,  renal  function  is 
increasingly  impaired  and 
glomerularfiltration  declines 
from  this  elevated  state.  In 
diabetic  adults  the  renal 
clearance  of  drugs  is  either 
comparable  with  or  less  than 
that  of  non-diabetics. 

The  distribution  of  a  drug  as 
measured  by  the  apparent 
volume  of  distribution  is 
determined  by  the  size  of  the 
biological  compartments  and 
the  affinity  of  the  drug  for  the 
tissues  it  penetrates.  Results 
have  indicated  that  the 
bioavailability  of  certain  drugs  is 
the  same  in  diabetics  as  in  the 
controls  and  any  differences  can 
be  attributed  to  distributional 
changes. 

Disorders  of  the  GIT,  such  as 
diarrhoea,  constipation  and 
delayed  gastric  emptying  due  to 
gastroparesis,  may  occur  in  as 
many  as  20  per  cent  of  diabetics 
who  have  had  the  disease  for 
several  years.  Such 
complications  are  usually 
attributed  to  the  development 
of  diabetic  autonomic 
neuropathy. 

In  development 

Although  single  or  multiple 
daily  subcutaneous  injections 
are  the  mainstay  of  insulin 


delivery  techniques,  several 
other  methods  of  insulin 
delivery  are  now  available  or  in 
development.  Many  of  these 
methods  of  delivery  are  aimed  at 
achieving  a  more  physiological 
means  of  delivery,  thus 
improving  glycaemic  control 
and  hopefully  minimising  the 
secondary  complications  of  the 
disease. 

Techniques  of  multiple 
insulin  injections  and 
continuous  subcutaneous  insulin 
infusion  pumps  are  already  in 
widespread  use  and  are 
resulting  in  improved  glycaemic 
control.  With  the  recent  increase 
in  pancreatic  transplantation 
the  rule  of  establishing 
euglycaemia  will  be  elucidated 
in  the  treatment  of  micro  and 
macrovascular  complications  of 
diabetes.  Despite  these 
advances,  the  ideal  delivery  of 
insulin  to  patients  has  yet  to  be 
developed. 
1 .  External  artificial 
pancreas.  The  use  of  an 
intravenous  device  which  is  able 
to  measure  blood  glucose  levels 
and  then  infuse  the  appropriate 
amount  of  insulin  in  a 
continuous  feedback  fashion 
was  originally  described  in  the 
early  1970s.  Mechanical  devices 
used  for  the  delivery  of  insulin 
are  classified  as  closed  or  open 
loop  systems  depending  on 
whether  or  not  they  have  a 
glucose  sensor. 


Table  II.  Commonly  used  insulin  schedules 


Insulin  type 

Schedule 

1 .  Short  acting  insulin  mixed  with 
intermediate  acting 

before  breakfast  —  this  is 
sufficient  in  some  cases 

2.  Short  acting  insulin 
Intermediate  acting  insulin 

three  times  daily  before  meals 
at  bedtime 

3.  Short  acting  insulin  mixed  with 
intermediate  acting  insulin 
Short  acting  insulin 
Intermediate  acting  insulin 

before  breakfast 

before  evening  meal 
at  bedtime 

4.  Short  acting  insulin  mixed  with 
intermediate  acting  insulin 

twice  daily  before  meals 

The  closed  loop  mechanism 
of  insulin  delivery  iscertainly  not 
the  absolute  solution  to  diabetic 
care.  Not  only  are  there 
technical  problems  in  the 
application  of  this  delivery 
system,  but  there  are  also 
physiological  limitations.  Insulin 
is  infused  by  an  intravenous 
route,  which  may  result  in  the 
failure  of  portal  insulin  levels, 
incurring  a  potential  risk  of 
atherosclerosis  and  insulin 
resistance. 

Excellent  glycaemic  control 
can  be  achieved  by  employing 
conventional  dose  adjustment 
guidelines  based  upon  blood 
glucose  monitoring,  using  an 
open  loop  system  of  insulin 
delivery.  Insulin  can  be  injected 
either  subcutaneously, 
intramuscularly,  intravenously 
or  intraperitonealy. 
Intramuscular  injections  are  on 
the  whole  to  be  avoided,  and 
intravenous  injection  is  limited 
to  patients  requiring  long  term 
central  vein  access  for  parenteral 
nutrition  or  drug 
administration.  Advances  are 
however  being  made  in  the  use 
of  implantable  pumps  which 
deliver  insulin  through  a 
centrally  placed  intravenous  or 
intraperitoneal  catheter. 

The  subcutaneous  route  is 
the  main  means  of  delivery.  In 
the  last  few  years  an  external 
insulin  pump  has  generally  been 
connected  to  a  subcutaneous 
needle  providing  a  continuous 
infusion. 

2.  Implantable  pumps.  These 
ideally  aim  to  achieve  a  wide 
range  of  programmable  delivery 
rates,  accuracy,  reliability  and 
portability.  The  simplest  form  is 
based  on  a  constant  rate 
infusion  pump  using  a 
f  lurocarbon  propellent  which 
has  been  modified  for 
programmable  infusion  rates. 
They  are  useful  in  IDDM  as  a 
source  of  constant  basal  insulin 
infusion,  as  well  as  treating 
recurrent  diabetic  ketoacidosis. 

Insulin  precipitation, 
aggregation  and  degradation 


are  problems  found  in  most 
implants  due  to  the  length  of 
time  the  insulin  is  stored  for. 

3 .  Routes  to  be  assessed . 

Theoretically,  intraperitoneal 
delivery  might  be  advantageous 
since  a  significant  proportion  of 
the  insulin  injected  into  the 
peritoneal  cavity  is  absorbed  by 
the  portal  system.  In  addition, 
there  is  no  coagulation  or 
clotting,  lower  peripheral 
insulin  levels  and  less  sensitivity 
than  found  with  intravenous 
routes.  Complications  include  a 
lag  in  absorbtion  time,  catheter 
obstruction,  peritonitis  and  local 
infections.  Thus,  like 
intravenous  infusions,  this 
method  remains  experimental. 

Oral  methods  of  delivery 
depend  on  degradation. 
Encapsulating  insulin  in 
liposomes  enhances  oral  insulin 
absorbtion  but  requires  high 
doses. 

Rectal  administration  has 
attempted  to  improve  glycaemic 
control  and  reduce 
hyperinsulinaemia.  Various 
surfactants  have  been  added  to 
insulin  in  suppositories  to 
increase  absorbtion.  Absorbtion 
is  better  than  by  the  oral  route, 
equivalent  to  the  nasal  route 
(via  a  nebuliser),  and  about  half 
the  absorbtion  of  an  injection 
subcutaneously.  Side-effects 
include  abdominal  discomfort 
and  rectal  urgency. 

4.  Insulin  Analogues.  Specific 
amino  acid  substitution  of  the 
beta  chain  of  the  insulin 
molecule,  by  recombinant  DNA 
technology,  have  resulted  in 
insulin  analogues  with  altered 
pharmacokinetic  parameters 
than  those  currently  available. 
The  development  of  an  insulin 
analogue  with  hepatic 
selectivity  could  be  especially 
useful  in  treating  NIDDM. 

5.  Pancreatic  Transplants. 
This  method  is  increasing  in 
popularity  especially  in  patients 
already  requiring 
immunosuppressive  drugs.  It  is 
used  to  make  a  diabetic 
independent  of  insulin  therapy 
and  to  reduce  the  indicence  of 
secondary  complications. 

The  real  benefit  of  pancreatic 
transplantation  may  be  in 
individuals  with  early 
complications,  no  evidence  of 
atherosclerosis  and  who,  at  the 
same  time,  may  require  kidney 
transplants. 

Conclusions 

The  role  for  newer  models  of 
insulins  administration  in  the 
clinical  practice  of  diabetes  care 
should  be  established  with 
regard  to  risk-benefit  ratios. 

Before  these  techniques 
come  into  play  as  common 
practice  multiple  daily  injections 
of  insulin  and  continuous 
subcutaneous  insulin  infusion 
can  produce  near  normal 
glycaemia  in  many  patients. 
Until  the  risks  of  these  programs 
are  examined  and  the  benefits 
assessed,  the  insulin  syringe  will 
continue  to  be  the  mainstay  of 
diabetes  management. 


*  The  first  two  parts  of  this 
series  were  published  on 
September  9  and  November  9 
last  year. 
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Businessnews 


Government  torn 
between  Sunday  bills 


The  Government  is  facing  mounting 
political  pressure  to  take  action 
against  leading  supermarket  chains 
who  are  opening  on  Sundays  in 
defiance  of  the  1950  Shops  Act. 

In  an  attempt  to  underline  the 
strength  of  the  opposition  to  total 
deregulation,  Viscount  Brentford, 
chairman  of  the  Keep  Sunday 
Special  campaign,  was  due  to 
introduce  a  private  member's  Bill  in 
the  1  louse  of  Lords  yesterday. 

( )n  Wednesday  Ray  Powell,  one 
of  the  Labour  MPs  sponsored  by  the 
shopworkers'  union  USDAW,  was 
to  seek  to  introduce  a  Bill  in  the 
Commons  to  make  further 
provision  for  the  regulation  ol 
Sunday  trading. 


Success  for 
Unichem 

Unichem's  one-for-four  £35.1 
million  rights  issue  has  been  a 
resounding  success  with  86.28  per 
cent  of  the  shares  being  taken  up  by 
shareholders  and  the  remainder 
sold  on  the  market  for  a  premium. 

Unichem's  chief  executive  Peter 
Dodd  told  C&D.  "On  a  rough  initial 
calculation  it  looks  as  though 
pharmacist  customers  have 
subscribed  for  8.5m  shares  worth 
about  £12. 5m.  I  find  it 
tremendously  encouraging  that  our 
customers  have  shown  their 
confidence  in  Unichem  in  this  very 
tangible  way." 

He  said  Unichem's  financial 
advis<  >rs  were  very  heartened  by  the 
premium  of  21 .49p  achieved  by  the 
shares  sold  on  the  Stock  Exchange; 
the  premium  is  to  be  distributed  pro 
rata  amongst  the  15  per  cent  of 
shareholders  who  declined  the 
rights  issue. 

Mr  Dodd  would  not  be  drawn  on 
Unichem's  plans  for  the  money, 
though  he  admitted  some  of  it  has 
been  earmarked  for  specific 
projects.  "We  intend  to  spend  the 
money  wisely,"  he  told  C&I).  "We 
are  in  the  market  for  anything  that 
makes  sense  and  can  be  acquired 
for  the  right  price." 

Mr  Dodd  said  Unichem  have 
their  eyes  on  Europe  as  well  as  the 
UK  through  the  joint  holding 
company  PAG. 

"Jeff  Harris  will  succeed  me  on 
the  board  of  PAG  when  I  retire," 
said  Mr  Dodd.  "I  told  them  they 
would  merely  be  exchanging  a 
Thatcher  for  a  Major." 


Neither  measure  is  likely  to 
make  significant  progress,  but  their 
introduction  ensures  that  the 
pressure  on  the  Government  will  be 
maintained  in  the  period  up  to  the 
General  Election. 

The  Government's  reluctance  to 
take  action  was  further  underlined 
when  John  MacGreggor,  leader  of 
the  Commons,  declined  to  meet 
either  Lord   Brentford   or  the 


USDAW.  the  shopworkers'  union, 
is  concerned  that  Sainsbury's 
decision  to  make  Sunday  work 
compulsory  will  result  in  all 
supermarket  staff  being  expected  to 
work  on  Sundays  for  less  than 
double-time  pay. 

Changes  to  staff  contracts  at 
Sainsbury  were  revealed  at  a  Press 
conference  called  by  USDAW  on 
January  8. 

Sainsbury'  stressed  that  the 
contracts  were  optional  —  joint 
managing  director  1  )avid  ( ^uarmhy 
said:  "We  have  no  plans  at  all  to 
make  any  of  our  staff  work  on 
Sundays  against  their  wishes." 
Double-time  payments  for  Sunday 
working  would  continue  "for  the 
time  being",  the  company  said,  but 
were  under  review. 


director  of  the  Shopping  Hours 
Reform  Council,  which  favours 
deregulation. 

Sir  Patrick  Mayhew.  the 
Attorney  General,  told  the 
Commons  on  Monday  that  the  UK 
had  asked  the  European  Court  of 
Justice  for  an  early  date  for  the 
hearing  t<  >  determine  whether  there 
is  a  conflict  between  UK  and  EC 
Sunday  trading  legislation. 


USDAW  general  secretary 
Garfield  Davies  told  the  conference: 
"If,  as  we  expect,  Sainsbury  cut  their 
premium  rates  for  Sunday  working 
the  other  mam  grocery  retailers  will 
have  to  follow." 

USDAW  says  it  will  be 
consulting  members  at  Sainsbury, 
Woolworths  and  other  retailers  to 
find  out  what  pressures  are  being 
put  on  staff  to  work  regularly  on 
Sundays.  The  union  is  advising 
members  that  they  are  entitled  to 
refuse  to  work  on  Sundays,  even  in 
cases  where  their  contract  requires 
them  to  do  so. 

The  Shopping  Hours  Reform 
Council  has  again  called  for  talks 
with  USDAW  on  Sunday  trading. 
Director  of  the  Council.  Roger 
Boaden,   said   "There   may  be 


Redundancy 
pay  delay 

Some  staff  made  redundant  by 
Medicopharma  UK  at  the  beginning 
of  November  last  year  are 
complaining  they  have  still  not 
received  their  redundancy  pay  and 
are  being  kept  uninformed  ol  the 
present  situation. 

However,  there  is  still  every 
intention  that  the  payments  will  he 
made,  according  to  David  Green  of 
solicitors  Charles  Russell  who  are 
acting  for  the  company. 

About  50  per  cent  of  ex- 
employees  who  have  not  been  re- 
employed have  been  paid, 
according  to  a  letter  from  group 
personnel  manager  Roger  Edwards 
dated  January  6.  However,  he  says 
it  is  "necessary  to  balance  receipts 
(from  debtors)  with  payments  More 
than  sufficient  funds  ...  are 
expected". 

The  letter  reiterates  it  is  still  the 
company's  intention  to  make  the 
appropriate  redundancy  payments, 
with  those  not  currently  employed 
by  AAH  or  Daniels  taking  priority. 

Medicopharma  UK  wrote  to 
TGWU  members  at  their  old  depots 
on  November  25  confirming 
redundancy  payments  would  be 
made  in  full.  Brian  Williams,  the 
TGWU  district  official  representing 
60  workers  at  Harold  Hill,  said  he 
understands  the  company  is  waiting 
for  funds. 

Roger  Edwards  was  not 
available  for  comment,  but  Mr 
Williams  says  he  is  doing  "a 
tremendous  job  and  has  been  left 
with  a  lot  of  problems". 


isolated  instances  of  staff  being 
pressured  to  work  on  Sundays  and 
if  so,  we  deplore  it.  What  is  needed 
are  legal  rights  for  shopworkers 
granting  premium  rates  of  pay  for 
Sunday  work  and  the  right  to  say 
'No'". 

•  A  national  survey  sponsored  by 
Keep  Sunday  Special  and  carried 
out  by  Durham  University  Business 
School  has  revealed  that  many  staff 
fear  reprisals  if  they  do  not 
"volunteer"  to  work  on  Sundays. 

The  survey  covered  1,200 
employees  in  six  retailing  groups. 
When  asked  what  would  persuade 
them  to  work  on  Sundays.  50  per 
cent  said  premium  payments.  Many 
felt  that  Sunday  working  would 
harm  their  relationships  with  their 
partners  and  families. 


Martindale  Pharmaceuticals  have  completed  their  move  to  Romford.  Their 
address  is:  Bampton  Road,  Harold  Hill,  Romford,  Essex,  RM3  8UG.  Tel: 
0402:5  8«660  (sales  office  8473:5);  fax  04023  84032  (sales  office  84733) 


USDAW  predict  Sunday 
work  for  weekday  pay 
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New  Team  Mates 


Team  Mates,  a  12  strong  sales  team 
which  aims  to  introduce  products 
made  by  smaller  companies  into 
retail  pharmacy,  has  been  launched 
by  Weatherstone  Agencies. 

Team  Mates  is  responsible  for 
selling  in  to  pharmacies  two  newly 
launched  products,  Accudrop  (see 
p80)  and  Sergeant's  Dust  Mite 
Patrol  (p86),  and  has  taken  over 
Stain  Slayer  from  distributors  Kent 
Cosmetics.  The  new  team  will  take 

NCT  appeals 
to  Lament 

Prospects  for  economic  recovery  in 
1992  are  not  encouraging, 
according  to  a  shops  and  stores 
survey  conducted  by  the  National 
Chamber  of  Trade. 

The  NCT  has  written  to  the 
Chancellor  Norman  Lamont  with 
recommendations  for  the 
forthcoming  Budget  seeking  a 
number  of  measures  for  the  benefit 
of  retailers.  These  include  capital 
tax  allowances  for  refurbishing  and 
investing  in  UK  town  centres  (these 
are  already  available  to  European 
counterparts),  an  increase  in  the 
corporation  tax  threshold  for  small 
firms,  and  the  raising  of  the 
registration  threshold  for  VAT. 

The  cheque  is 
in  the  post 

A  new  company  has  been  launched 
offering  a  service  which  works  in 
addition  to,  or  instead  of,  a  direct 
sales  force.  And  for  the  retailer 
there  is  an  additional  cash  bonus  on 
top  of  the  standard  wholesaler's 
discount. 

Ordermatic  is  offering 
manufacturers  the  service  of  direct 
mail  targeting  of  pharmacy  retail 
outlets,  with  the  additional  incentive 
a  cheque  payable  to  the  retailer. 

A  retailer  who  wants  to  take 
advantage  of  the  offer  detaches  the 
cheque  from  the  mailer  (which 
carries  the  product  information) 
completes  the  minimum  order  on 
the  back  of  the  cheque  and 
nominates  a  distributor,  then  puts 
the  cheque  into  the  business 
account. 

Ordermatic  have  an 
arrangement  with  Barclays  which 
allows  them  to  intercept  the  cheque 
before  it  is  cashed  to  get  the  order 
information  before  it  continues  to 
be  cleared.  If  the  cheque  does  not 
have  an  order  for  the  minimum 
quantity  to  qualify  for  the  bonus 
then  Ordermatic  are  able  to  prevent 
the  cheque  clearing  —  the  retailer 
only  gets  paid  if  he  has  placed  a  firm 
order.  The  order  is  then  passed  on 
to  the  nominated  wholesaler. 

Managing  director  Paul 
Kitching  told  C&D  that  the 
advantage  of  the  system  is  that  it 
gives  manufacturers  a  direct  route 
to  their  target  markets  without  the 
overheads  of  a  sales  team. 
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transfer  orders  through 
pharmaceutical  wholesalers. 

Managing  director  John  Lawson 
of  JLA  Marketing  Ltd,  who  supply 
Weatherstone  with  new  products, 
maintains  that  smaller  companies 
often  do  not  have  the  resources  to 
set  up  a  special  salesforce  and  that 
access  to  a  shared  salesforce  is  the 
logical  answer. 

Martin  Weatherstone  of 
Weatherstone  Agencies  says:  "In 
the  past  many  agency  salesforces 
have  developed  problems  because 
they  have  not  adequately 
recognised  their  own  strengths  and 
weaknesses.  Many  have  got  inv<  lived 
in  stockholding  and  stock  handling 
and  have  had  problems  with  cash 
flow.  In  our  case  we  recognise  that 
our  skills  are  in  selling  —  not 
haulage  or  inventory  management." 

For  further  information  contact 
Mr  Weatherstone  on  0491  680865. 


Forms  of  address 

Forms  UK,  a  subsidiary  of 
Standard  Communications,  have 
launched  Dart,  a  quality- 
form/label  combination  for 
pharmacists  and  the  distribution 
departments  of  drug 
manufacturers  and  retailers.  Dart 
has  been  designed  to  help 
compliance  with  the  European 
Directive  on  the  labelling  of 
medicines.  A  form  combined  with 
peel-off  self-adhesive  labels 
allows  the  pharmacist  to  combine 
a  transaction  record  and  receipt 
for  prescription  collection  with 
label  details  required  by  the 
Directive.  Tel:  021-733  3131. 

Buy-out  at  Wraf  ton 

Whitehall  Laboratories  have 
agreed  in  principle  to  sell  their 
Wrafton  site  to  a  group  of 
Wrafton  managers.  A  new 
company,  Wrafton  Laboratories, 
will  operate  in  the  contract 
market  manufacturing  and 
packaging  pharmaceuticals  and 
toiletries. 

Health  laws  review 

The  Health  and  Safety 
Commission  has  published  a 
consultative  document  outlining 
its  proposals  to  update  the  law  on 
health,  safety  and  welfare  in  the 
work  place.  Some  of  the  less 
familiar  requirements  cover 
protecting  non-smokers  from 
tobacco  smoke  and  the  provision 
of  rest  facilities  for  pregnant 
employees. 

Visions  takes  Shades 

Visions  Sunglasses,  part  of  H. 
Young  Holdings  pic  group  have 
acquired  Shades  International. 
John  Bowlt,  previously  managing 
director  of  Shades  International, 
has  been  appointed  chief 
executive  of  the  combined 
Visions  sunglass  division  and 
Richard  Berrington  becomes  sales 
director. 

Interphex1992 

Details  of  Interphex  1992  can  be 
obtained  from  Peter  Halliday  at 
Reed  Exhibitions  on  021-705 
6707,  not  as  stated  last  week 
(p61). 


IN  THE  CITY 


The  inexorable  rise  of  the  pharmaceutical  sector  has  continued 
into  the  New  Year  against  a  background  of  firm  equity  markets 
world-wide.  Much  of  the  market  euphoria  has  been  generated  by 
a  belief  that  the  recession  in  the  US  is  close  to  an  end  and  that 
successive  cuts  in  interest  rates  will  lead  to  economic  recovery 
later  this  year. 

The  health  and  household  sector  has  also  continued  to  bask 
in  the  limelight  thanks  to  bullish  news  about  new  product 
approvals  in  the  US  and  UK.  Another  positive  factor  has  been  a 
strong  rise  in  the  US  dollar,  providing  an  additional  fillip  to  the 
sector  leaders.  Glaxo,  Wellcome  and  Smithkline  Beecham  have 
continued  to  lead  the  charge.  Fisons,  who  have  trailed  the  rest  of 
the  sector  due  to  a  series  of  problems,  have  also  attracted  some 
bargain  hunters. 

Glaxo  have  yet  again  reached  a  new  high,  despite  a  growing 
view  in  London  that  the  shares  may  be  overbought.  But  US 
investors  have  shrugged  off  the  doubts,  adding  about  £1  billion 
to  the  market  value  since  Christmas. 

Smithkline  have  also  been  in  demand.  Although  the  shares 
lost  ground  due  to  profit  taking  a  few  days  ago  they  have  come 
back  with  a  surge  thanks  to  clearance  from  the  US  based  Food 
and  Drug  Administration  for  Relafen,  the  arthritis  drug.  Shares 
have  also  been  in  demand  on  fears  of  a  flu  epidemic. 

Wellcome  have  also  seen  a  strong  rise,  partly  due  to 
continued  hopes  about  Retrovir.  They  have  been  fuelled  by 
encouraging  clinical  reports  suggesting  that  the  AIDS  drug's 
effectiveness  could  be  boosted  when  used  with  Zovirax,  their 
herpes  remedy.  But  the  company  has  been  working  hard  to  play 
down  the  significance  of  the  tests,  pointing  out  that  they  were  at 
a  very  early  stage.  However  by  then  the  shares  had  already  seen 
a  sharp  mark  up. 

Following  a  substantial  underperformance,  Fisons  shares 
have  been  attracting  buyers.  Kleinwort  Benson,  the  broker,  are 
believed  to  have  changed  their  view  on  the  stock  from  a  sell  to 
hold.  Meanwhile  Smith  &  Nephew  have  also  attracted  attention 
on  rumours  that  they  had  reached  a  settlement  over  a  US  legal 
dispute  which  would  involve  a  reduction  in  damages  due  to  an 
American  company. 


Coming  Events 


BPSA 
conference 

The  BPSA  is  celebrating  50 
conference  years  in  York  from  April 
3-5  and  all  past  members  of  the 
British  Pharmaceutical  Students' 
Association  are  invited  to  the 
weekend  events.  These  include  an 
exhibition  of  the  "History  of  the 
BPSA",  a  debate  on  "The  four  year 
undergraduate  pharmacy  degree 
course"  and  the  annual  ball  on  the 
Saturday  night.  The  weekend 
events  will  take  place  at  the  Viking 
Hotel,  York.  For  further 
information  contact  Tee  Treacy,  c/o 
Clinical  Division,  Welsh  School  of 
Pharmacy,  PO  Box  13,  Cardiff  CF1 
3XF  (tel:  021-373  9498  (home)  or 
021-554  3838  ext  350  (day).)  The 
closing  date  is  February  1 . 

Guild 
conference 

The  Guild  of  Hospital  Pharmacists 
is  holding  a  day  conference  at  The 
Holiday  Inn,  Sheffield  on  February 
7.  The  conference  will  include 
presentation  of  short  papers, 
followed  by  the  Ciba  Geigy  award 
paper.  Details  from  Coreen  Nugent 
on  071-378  7255. 


Monday,  January  20 
Oxford  RHA.  Postgraduate  education 
course.  The  Boardroom,  Wexham  Park 
Hospital,  Slough,  7.30  for  8pm. 
"Hormone  dependent  cancers"  by 
Nicola  Stoner,  clinical  pharmacist, 
Churchill  Hospital,  Oxford. 

Tuesday,  January  21 

Leicestershire   Branch,  RPSGB. 

Postgraduate  Medical  Centre,  Leicester 
Royal  Infirmary,  7.30  for  8pm. 
Postgraduate  lecture  "Family  planning 
—  successes  and  failures,"  by  Dr  Jeremy 
Macafee,  consultant  in  obstetrics  and 
gynaecology. 

Leeds  Branches  of  the  RPSGB  and 
the  NPA,  joint  meeting.  Parkway 
Hotel.  Otley  Road,  Leeds.  8pm. 
"Features  of  the  NPA  Information 
Service,"  by  Mary  Allen,  head  of 
information  department,  NPA. 

Wednesday,  January  22 

Stirling  Branch,  RPSGB.  Royal  Hotel, 
Bridge  of  Allan,  8pm.  Christine  Scott, 
community  services  pharmacist/ 
facilitator,  talks  about  her  role. 
Scottish  Department,  RPSGB, 
7.45pm,  36  York  Place.  Edinburgh. 
"1992  and  all  that"  by  Mr  D.  Godfrey, 
president  ABPI. 

Thursday,  January  23 
Glasgow  Branch,  RPSGB.  Western 
Infirmary,  Glasgow,  7.30  for  8pm.  Bums 
Supper. 

Hull  branches  of  the  RPSGB  and 
NPA,  Dinner,  Hull  Royal  Infirmary, 
Anlaby  Road.  Tim  Astill.  director,  NPA, 
on  "The  view  from  Mallinson  House". 
Tickets  from  Michael  Wright,  £7.50. 
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APPOINTMENTS 


RETAIL  PHARMACY  SALES 

TRAINING  COURSE  MARCH  1992 


Lagap  Pharmaceuticals  is  an  independent,  Hampshire-based,  healthcare  company 
marketing  a  range  of  branded  and  generic  medicines  to  retail,  wholesale  and  hospital 
pharmacies  in  the  UK. 


Due  to  its  continued  growth  we  now  require  FOUR  additional  sales  representatives  to 
join  our  RETAIL  SALES  TEAM  in  any  of  the  following  areas: 

SCOTLAND  •  YORKSHIRE  •  NOTTINGHAM/DERBYSHIRE 
WEST  MIDLANDS  •  SOUTH  WALES  •  LONDON  (NORTH) 
LONDON  (SOUTH)  •  HAMPSHIRE/BERKSHIRE 

Reporting  to  the  National  Sales  Manager,  the  successful  candidates  will  be 
responsible  for  developing  existing  accounts  and  generating  new  business  in  Retail 
Pharmacies.  Candidates  should  be  in  possession  of  a  minimum  of  two  years'  sales 
experience  preferably  within  the  FMCG  Sales  or  Pharmacy  market  sectors. 


0 


Successful  candidates  for  these  positions  can  expect  an  above-average  salary 
(commensurate  with  experience),  attractive  bonus,  company  car  with  car  phone, 
lunch  allowance,  fax  machine  at  home  to  help  with  administration,  Pension  Scheme 
and  the  usual  benefits  associated  with  a  progressive,  small,  friendly  organisation. 

Additionally,  we  would  like  to  hear  from  candidates  of  graduate  calibre  or  with  limited 
sales  experience  to  join  our  TRAINEE  SALES  REPRESENTATIVE  training  course 
starting  later  in  1992. 


Applications  (including  CV)  should  be  sent  in  the  strictest  confidence  for  the  attention 
of:   Mr  Stan  Rogers,  National  Sales  Manager 

Lagap  Pharmaceuticals  Limited,  Woolmer  Way,  Bordon,  Hampshire  GU35  9QE 

Telephone:  (0420)  478301    Fax:  (0420)  476325 


Weleda(UK)  Ltd 

Manufacturers  of  Natural  Medicines 
and  Toiletries  require  a 

KEY  RETAIL  ACCOVW  MMAGER 

responsible  for  development  of  sales  to  existing  major 
retail  accounts,  also  the  creation  and  implementation  of 
plans  to  generate  new  major  retail  accounts  within  the 
Health  Food,  Pharmacy  and  Grocery  Sectors.  Applicants 
should  have  wide  experience  of  key  account  negotiation 
in  all  relevant  markets. 

The  salary  will  be  commensurate  with  the  position, 
including  company  car. 

Applications  should  be  made  in  writing,  with  full  CV  and 
recent  photograph  to: 

Roger  Barsby,  Weleda  (UK)  Ltd,  Heanor  Road, 
Ilkeston,  Derbyshire  DE7  8DR. 


AGENTS 


AGENTS  WANTED 

To  cover  areas  of  the  U  K  with  merchandised  units 
of  fashion  jewellery  and  hair  accessories  by  a 

leading  U.K.  importer. 
MUST  HAVE  ESTABLISHED  CONNECTIONS 
PLEASE  WRITE  WITH  DETAILS  TO: 

GRAYSON'S  OF  NOTTINGHAM 
6A  LOWDHAM  STREET 
OFF  CARLTON  ROAD 
NOTTINGHAM  NG3  2DP 


Chemist  &  Druggist  1 8  JANUARY  1 992 


103 


LABELLING 


SHOPFITTINGS 


THIS  LOCUM  IS  NOT  USING 
A  PACE  BETA 

THE  SYSTEM  THAT  DISPLAYS  ALL 
INSTRUCTIONS  ON  THE  SCREEN 


PACE  fieta 


LABELLING 
SYSTEMS 

TELEPHONE  061-941  7011 
FOR  DETAILS  AND  A  FREE 
DEMONSTRATION 

★  AVAILABLE  FOR  ONE 
MONTH'S  TRIAL 

★  PERSONAL  INSTALLATION 
AND  TRAINING  GIVEN 

★  MULTI  FEATURE  SYSTEM 
NO  EXTRAS  TO  BUY 

Don't  Settle  for  Less 

37  STAMFORD  NEW  ROAD, 
ALTRINCHAM  WA141EB 


EXDkUM 

—STOREFITTERS- 


0626  ■  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD, 
HEATHFIELD,  DEVON,  TQ1  2  6UT 


If  they  make  extravagant  claims,  ask  how 
many  systems  they've  sold.  If  it's  below 
4SOO,  perhaps  they're  exaggerating? 

The  Richardson  system  is  the  most 
widely  used  in  Pharmacy  today! 


Ask  for  your 
FREE  VIDEOTAPE 
on  EPOS  or  PMR  s 
today!  ■ 


PHARMACY 


1  &  IrJO  i     t.-J(l>/YI-')   V.'  1/<k1 


PRODUCTS&SERVICES 


F  IRlC^  IVI CHEMTEC 


*    PRESCRIPTION  COLLECTION 
facilities  for  patient  records 
enabling  you  to  collect  repeat 
prescriptions  when  they're  due. 
FULL  REPEAT  prescription 
facilities.  Allocate  repeats  for  a 
number  of  times  or  in  months. 
CUSTOMER  ACCOUNTS. 
QUICK  INTELLIGENT  DOSAGE 
SYSTEM. 

MULTI  USER  Onlyforthe 
extremely  busy  dispensaries. 

CHEMTEC  SYSTEMS  LTD. 


KICK  THE  COMPETITION  INTO  TOUCH  &  GIVE  YOUR  BUSINESS  A  BOOST. 


IF  YOU  HAVEN'T 
GOTTHE  NEW 

ALCHEMIST  2000 
DISPENSARY 

MANAGEMENT 
SYSTEM  YOU 

HAVEN'TGOTM 


SPECTACULAR  VALUE 
DESIGNER  STYLE  SUNGLASSES 

HIGH  QUALITY  MENS  AND  LADIES  ASSORTMENT 
METAL  AND  PLASTIC  FRAMES -UV400  LENSES 

WHOLESALE  £3.95     RETAIL  £9.95 

EARLY  ORDER  DISCOUNTS  AVAILABLE 
ORDERS  AND  ENQUIRIES 


P.G.  ASSOCIATES 


081-346  9714 


STOCK  FOR  SALE 


NEW  YEAR 
SPECIAL  OFFERS 
INCLUDING: 


*  CAREFULLY  SELECTED  EC  IMPORTED  PHARMACEUTICALS 

*  PRODUCT  LIABILITY  INSURANCE 

v   OUR  OWN 'EC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

*  DISTRIBUTION  THROUGHOUT  UK  incl.  N.  IRELAND 

*  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's  IN 
EUROPE 

*  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

*  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

A  MEMBER  OF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 

URIMPHARMLTD 

UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT,  BR3  1  NR. 
TELEPHONE:  081-658  2255 
TELEX:  263832;  FAX:  081-658  8680 


To  advertise  in  this  section 
please  phone 
Stuart  Bourne  on 

0732  364422 
Ext.  2472 
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Business  link 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 


SOUTHAMPTON,  HANTS  -  Cole 
mans  Pharmacy.  Pharmacy  man- 
ager required  for  new  hranch. 
Please  contact  Mr  T.  Barlow  (07031 
842131  for  further  information. 


PHARMACIST  .ASSISTANTS 


FULL  TIME  OR  PART  TIME  phar- 
macist  required  to  assist  in  running 
of  a  busy  pharmacy  in  Berkhamp- 
sted.  Half  an  hours  drive  from 
Harrow.  Ring  0442  863978  for 
del. ills 


LOCUMS 


KNUTSFORD  /  ALTRINGHAM 

Vacancy  arising  shortly  for  a  phar- 
macist to  work  approx  three  days 
per  week  on  a  regular  basis.  Tel: 
061-929  9005  (day),  061-928  4260 
(evening). 


SITUATIONS  WANTED 


ILFORD  BASED  pharmacist  seeks 
regular  3-5  days  locum  in  surr- 
ounding areas.  Telephone  after 
9.00pm  081-478  8629. 

WEST  YORKSHIRE  /  SOUTH 
YORKSHIRE  /  EAST  LANCS 
AND  SURROUNDING  AREAS  - 
Rest  assured!!  Capable  professional 
locum  available  late  February  and 
onwards  into  Spring  /  Summer 
1992.  All  reasonable  offers  welcome. 
Please  phone  Abdul  Iqbal  (0484) 
432208. 

WEST  LONDON  -  Pharmacist  avail- 
able Saturdays  on  a  regular  basis. 
Telephone  081-572  7461  evenings. 


BUSINESSES  WANTED 


WIRRAL  PROPRIETORS  -  1  wish 
to  purchase  a  pharmacy  in  the  area. 
At  least  2500  items  a  month. 
Finance  available.  Please  phone 
Peter  Jamieson,  in  confidence,  on 
051-638  2772. 

ESSEX  AREA  -  Pharmacy  required. 
Minimum  turnover  £250,000.  Con- 
fidentiality assured.  Telephone  081- 
554  8354. 


FOR  SALE 


OLYMPUS  OM2  AND  OM2N  cam 

eras  for  sale  with  standard  lens. 
Good  condition.  Will  accept  £125 
each. 

PARK  LABELLING  with  PMR  sys- 
tem, Epson  computer  and  printer, 
whole  system  £500  o.n.o.  or  soft- 
ware £200.  Telephone  051-260 
3222. 

BMW  323i  CABRIOLET  -  B  reg, 
diamond  white  with  on-board  com- 
puter. Sports  seats,  MoT  and  taxed. 
Company  car,  one  owner,  regularly 
serviced.  Suit  young,  sporty  phar- 
macist. £5,250  o.n.o.  Tel:  0895 
237351/081-751  1220. 

RICHARDSON  BBC  COMPUTER 
labelling  system  including  disc 
drive,  monitor  and  Citizen  printer. 
£250  +  VAT.  Please  ring  Peter 
Janieson  on  051-638  2772  (Wirral). 

ESCORT  XR3i  CABRIOLET-  E 
reg,  excellent  condition.  17,000 
miles,  fully  serviced,  MoT.  alarmed, 
four  speaker  radio  cassette.  £7,995. 
Phone  081-743  5442  (9-7pm). 

4  x  60  EPOGAM  PAED  capsules 
Expiry  Mav  1993.  2  x  100  Serenase 
lOmg  expiry  Nov  '93.  1  x  30 
Seroxat  30mg  expiry  Oct  93.  All 
50%  plus  VAT.  Telephone  0902 
405842. 

WELLFERON  1ml  x  six  amps.  Exp 
3/92.  Trade  less  50%  +  VAT.  Ring 
081-460  0284. 

EXCESS  STOCK-  Five  dozen  Seven 
Seas  Berries  Evening  Primrose  30's. 
Bulk  clearance  price  £1.13  each  + 
VAT  per  30  pack. 

PIONEER  10,  31ft  fibre  glass  sailing 
cruiser,  five  berth,  10HP  diesel 
motor  electronic  log,  echo  sounder, 
wind  gauge,  autohelm.  full  set  of 
sails,  fully  equipped,  moored  Brigh- 
ton marina.  £15.250  ono.  Alan 
Cower,  phone  0273-554825. 

HEXOPAL  FORTE  C-PAK  112  Exp 
95.  £20.00.  Hexopal  tabs  100  exp 
94,  £10.00.  Telephone  021-558 
8837 

PERGONAL  INJECTIONS  expiry 
4/94.  Cost  less  40%.  Telephone 
(0782)  314814. 

DISPENSARY  CUPBOARDS  -  Free 


standing  with  three  depths  of 
storage.  Ideal  for  small  dispensary 
where  space  at  premium.  £95  each. 
Sheffield  745403,  Fax  748116. 

CALSYNAR  AMPOULES  -  lOOiu, 
expiry  April  93.  30%  off  trade. 
Telephone  0705  663945. 

HALF  PRICE  Voltarol  dispersible  9  x 
21.  expiry  April  1992.  Intal  Nehu- 
liser  solution  60  x  2ml,  March  1992 
expiry.  Telephone  0384  395592. 

HOT  WATER  BOTTLES  -  Surplus 
to  requirements.  Best  price.  Tele- 
phone 0384  395592. 

ENTIRE  PHARMACY  STOCK  lor 
sale  due  to  compulsory  purchase 
order.  Stock  valued  at  £50.000 
approximately.  Fixtures  and  fitt- 
ings, photographic  mini  lab  plus 
manager's  contract  for  sale.  Tele- 
phone 081-852  1195. 


WANTED 


ANTOIN  TABLETS  -  Any  quantity. 

Please  state  price  and  expiry  date. 

Telephone  081-994  2447. 
ANXON  CAPSULES  -  State  quantity 


and  price.  Telephone  0245  204252. 
EARLIER  PARK  SYSTEM  (Sharp 
MZ80H  computer  +  Epson  RX80 
printer)  in  working  condition 
wanted.  Or  just  the  computer  or  I  Ik- 
printer  of  the  svstem.  Tel:  023!! 
622869. 

ROYAL  INSTITUTION  Christmas 
lectures.  Can  anyone  help  with  loan 
of  lectures  one  and  five?  Please 
telephone  George  on  0753  524929. 
All  expenses  reimbursed. 


HOLIDAY  ACCOMMODATION 


SELF  CATERING  -  New  house  near 
Holy  Island  and  Bamburgh.  Attract- 
ively furnished  and  well  equipped. 
Heating  and  linen  included  in  rent. 
Sleeps  six.  Phone  0282  445551,  ref 
A8388. 

FLORIDA,  GULF  COAST  Large 
luxury  studio  apartment.  Beach- 
front, magnificent  views.  Sleeps 
2/4,  separate  kitchen,  bathroom, 
balcony.  Pool,  jacuzzi,  30  golf 
courses  in  the  area.  Owner  tele- 
phone 061-430  5185. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacy  subscribers  of  Chemist  & 
Druggist.  No  series,  box  numbers  or  trade  advertisements  will  be 
permitted.  Acceptance  is  at  the  discretion  of  the  publishers  and 
depends  upon  space  being  available.  Send  your  proposed  wording 
to  "Business  Link",  Chemist  &  Druggist,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1 RW.  Include  your  name,  the  full  name 
and  address  of  your  pharmacy,  or  your  personal  registration 
number,  and  a  day-time  telephone  number.  Alternatively,  leave  the 
details  on  our  special  answering  service. 

PHONE  24  HOURS  ON  0732  359725 


FOR  YOUR  LAST  MINUTE  ADS, 
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(Publication  will  depend  upon  space  availability) 
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About  people 


Condom  quiz! 

Reporter  Jan  Moir  encountered 
interesting  responses  from 
unsuspecting  male  pharmacists 
when  she  posed  as  a  shopper  and 
quizzed  them  ahout  condoms. 

The  lighthearted  survey  of  seven 
pharmacies  nationwide,  reported  in 
the  Elle/Guardian  supplement  last 
week,  found  the  pharmacists' 
approach  ranged  from  "brusque 
and  disapproving"  to  "initially 
embarrassed  but  cheerful  and 
helpful"  with  a  sprinkle  of  words  like 
"cold",  "unhelpful",  "busy"  and 
"distracted"  thrown  in. 

All  pharmacists  were  found  to 
be  initially  embarrassed  when 
tackled  with  questions  including: 
"Does  one  size  fit  all?"  "What  does 
the  Arouser  actually  do?"  and 
"Which  offers  the  greatest 
protection  against  AIDS?" 

Advice  given  ranged  from  "The 
more  expensive  they  are,  the  more 
sensitive  they  are"  to  mention  of 
"mega-safe"  varieties! 

Most  pharmacists  questioned 
took  the  survey  in  good  humour  — 
particularly  Kirit  Patel  of  The  Shiv 
Pharmacy  in  London.  He  could  not 
remember  the  reporter's  visit  but 
has  enlarged  the  article  for  display 
in  the  pharmacy.  "It's  quite  hilarious 
—  I  love  it!"  he  says.  "If  a  lady  comes 
into  my  shop  asking  these  questions 
again,  I'll  take  her  out  to  dinner!" 

Pharmacist  Peter  Alvey  from 
Kingsdown  Pharmacy  in  Bristol  was 
considered  to  be  cheerful  and 
helpful.  Although  other 
pharmacists  did  not  fare  so  well,  Mr 
Alvey  points  out  that  the  response 
would  depend  on  how  busy  the 
pharmacist  was  at  the  time. 

Colin  Poole,  owner  of  The  Town 
Pharmacy  in  Cheltenham,  was 
judged  as  friendly  and  efficient,  but 
says  the  overall  quality  of  response 
does  not  look  good  for  the 
profession.  But  he  added:  "It  keeps 
us  on  our  toes  if  we  never  know 
who's  asking." 


Kerridge 
leaves  Fisons 

John  Kerridge,  chairman  and  chief 
executive  of  Fisons,  has  resigned  on 
the  grounds  of  ill-health.  Patrick 
Egan,  a  non-executive  director 
since  1985,  becomes  executive 
chairman  with  immediate  effect. 
The  company  intends  in  due  course 
to  appoint  a  chief  executive  and, 
once  that  appointment  is  made,  Mr 
Egan  will  become  non-executive 
chairman  of  Fisons  pic. 


Mr;  "1 


Mr  Solanki  from  Holmfield  Chemists,  Codnor,  Derbyshire,  has  won  a  video 
kit  as  winner  of  a  Bradosol  promotion.  He  is  seen  here  being  presented 
with  his  prize  by  Mr  Edinboro  (left),  Zyma  territory  manager 


Scottish  pharmacist  Stewart  Bannerman  from  Newlands,  Glasgow,  is  the 
new  Numark/Aspro  Scottish  table  tennis  champion,  having  beaten  Joe 
Woods  from  Strathclyde  in  a  close  final.  He  is  seen  here  receiving  his  prize 
from  Roche  Nicholas's  sales  director  Trevor  Green,  watched  by  the  Aspro 
account  manager  Alex  John 


John  Evans,  managing  director  of 
the  Bedfordshire  pharmaceutical 
company  Abatron  Ltd,  has  been 
appointed  chairman  of  the 
Shooting  Committee  of  the 
National  Rifle  Association. 
According  to  the  NRA  Journal,  the 
Shooting  Committee  caters  for  a 
wide  range  of  activities  including 
target  rifle,  match  rifle,  practical 
rifle,  pistol,  practical  pistol, 
sporting  rifle  and  black  powder.  Mr 
Evans  is  already  well  known  in 
pistol  shooting  circles 


Following  a  recent  prize  draw  organised  by  Chemtec  Systems  in  conjunction  with  wholesalers  George  Foster 
(Burnley),  Mr  Syd  Cumbus  of  Bare  Pharmacy,  Morecambe,  Lanes,  receives  the  first  prize  of  a  video  recorder  from 
Tom  Kane  of  Chemtec  Systems 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd.  St  Ives  pic,  Whitstable,  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way.  Tonbndge.  Kent  TN9  1RW. 
Registered  at  the  Post  ( (ffice  as  a  Newspaper  20/20/24s  Contents  C  >  Benn  Publications  Ltd  1992.  All  rights  reserved.  No  part  of  this  publication  may  he  reproduced,  stored  in  a  retrieval  system  or  transmitted  in,  any  form  or 
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not  wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch  at  Benn  Publications  Ltd. 
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ABIGOPPORTUNIT 

A  BIGGER 
SOLUTION 


Contact  lens  care  market  is  growing  by 
23%  -  now  one  of  the  fastest-growing 
markets  in  pharmacy 

Saline  sales  continue  to  expand  rapidly 
and  now  exceed  £1  Om  at  R.S.P. 

Increasing  usage  has  created  a  growth 
in  demand  for  larger  packs  at  economy 
prices 

At  an  R.S.P.  of  £2.69  CIBA  Saline  is  the 
best  value  on  the  market 

To  meetyour customers'  needs,  CIBA 
Vision -makers  of  market-leading  10.10 
-will  boost  your  sales  with  NEW 
ECONOMY  SIZE  CI  BA  Saline 


:e:  Nielsen  Audit  Jul/Aug  1991  ACLM  1991  projections 


ORDER  NOW 
From  Your  Local  Wholesaler 


EPING  HEALTHY 
ES  HEALTHY 


Are  You  Getting  Your  Share? 


No.  1  recommended  brand. 

New,  improved  tablet  formulation. 

New  handy,  portable  sizes  of  tablets 
and  liquid. 

Gavison  is  specifically  effective 
against  heartburn. 

Ready 
for  action. 


Direct  promotional  campaign  to 
consumers. 

Customers  will  be  asking  you  for 
Gaviscon  by  name. 

Have  the  new  packs  in  stock  and  on 
display. 

Ask  your  representative  about  new 
consumer  information  and  display 
items. 


GAVISCON 

For  customers  who  demanc 
heartburn  relief. 


Pharmacy  Prescribing  Information 

\l  •  Ingredients:  Liquid:  Sodium  Alginate  BPC  500mg,  Sodium  Bicarbonate  Ph. Eur.  26/ mg,  Calcium 
Carbonate  Ph.Eur.  160mg  per  10ml  dose.  Gaviscon  250  Tablet:  Alginic  Acid  BPC  250mg,  Sodium  ^-q; 
Bicarbonate  Ph.Eur.  85mg,  Aluminium  Hydroxide  Gel  BPC  50mg,  Magnesium  Trisilicate  Ph.Eur. 
12.5mg  per  tablet.  Indications:  Gaviscon  Liquid:  Heartburn,  including  heartburn  of  pregnancy, 
dyspepsia  associated  with  gastric  reflux,  hiatus  hernia  and  reflux  oesophagitis.  Gaviscon  250:  Heartburn 
and  acid  indigestion.  Centra-indications:  None  known.  Dosage  Instructions:  Adults  and  children  over  12: 


10-20ml,  children  6-12: 5-10ml  liquid  after  meals  and  at  bedtime.  Gaviscon  250  Tablets:  Adults  andchildre, 
over  12:  2  tablets  to  be  chewed  thoroughly  as  required.  Children  under  12:  not  recommended 
Note:  10ml  liquid  contains  6.2mmol  sodium.  One  Gaviscon  250  tablet  contains  1.02mmol  sodiurr 
Both  liquid  and  tablet  forms  of  Gaviscon  are  sugar-free.  Product  Licence  Nos:  44/0058  Liquii 
Gaviscon.  44/0103  Gaviscon  250.  Further  information  is  available  on  request  from:  Reckitt  &  Colma 
Products,  Dansom  Lane,  Hull  HU8  7DS.  "  Gaviscon  is  a  registered  trade  mark. 
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